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(tj PROCEEDINGS 

( 2 ) 

pi Whereupon - 

[4] JERRY R. MOORE, 

(si having been first duly sworn, was examined and 
(si testified as follows: 

[7] EXAMINATION 

m BY MS. SAMUELS: 

Pi Q: Good morning again, Mr. Moore. I'm Jill 
(to) Samuels. And this deposition is being conducted In 
(it) connection with an administrative complaint issued 
[izi by the FedcraiTrade Commission in the matter of 
Ii3) RJ. Reynolds Tobacco Company, Docket Number 9285. 

[t4] As 1 said. I'm Jill Samuels. I'm appearing 
MSI as counsel supporting the complaint. Also with me 
[tel is David Frankel, another attorney supporting the 
(i7i complaint. 

(ibj You've already been sworn in. I’m going to 
Its) ask you some questions today. I need you to answer 
po) them to the best of your recollection. Your answers 
pi) will be recorded by the court reporter. I'd ask 
pa] that you respond orally to my questions and speak 
pai clearly so that the court reporter can take down 
(24) your responses. She can’t record a nod or a shake 
psi of your bead. 
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Ml A: Right. 

r Q: Okay. You arc under oath, and you’re 
P) required to provide truthful answers or to assert a 
t*l valid privilege. Do you understand that? 
is] A: I’m not sure I understand the valid 
[*i privilege. 

Q: That would be - 

MR. WjELlAM$: I'll help you out on that, 

P 5 Jerry. 

BY MS. SAMUELS: 

|i ij Q: An< yrourrfc position mav be used in this 

(i71 administ^nve piioceeding and perhaps elsewhere. Do 

(i3i you tmdem?ncyihat? 
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A: Yesf 
Q: Yo 
(i(i questio 
117] questio 
[id Do you 
A: Ye 
Q: If I 


Kn 
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ey may object to sq^pe Oftny 
er, you still have t6 answer my 

r*‘ '« 

unles^our attorney tnstruccs-’you not to. 
' d that? NM 


ar at any time or if|yo0|ltbn’t 



pij understand my question, please let 
P 21 try to clarif^the .question, Othe 


[23] that you 


P*1 

psi 


A: Okay. 



the question 


don’t k; 
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cccssary to answi 


cstion. 


HI the infor 
pi please tell: 

P! A: Yes. 

(4] Q: And, aifco, let me know whenever yoii need to 
[si cake a break®!Sii& I’ll find a convenient tim^s to 

((j take it shoippfi|ereaftcr. Okay? . 

A: Okay.p 

erstand all the instlui s I’ve 




you can think of that 
your ability to understand or answer my 



A: Yes. 

Q: Is 

[i 2 i might affe 
[i3] questions 
[n] A: No. 

[is] Q: Okayltes&ssi any reason you can think of 

(i«! why you’ll nor be able to answer my questions fully 

[in and truthfully? 

[i(l A: No. 

ci«l Q: Please state and spell your full name for 
poi the record, 

pi) A: My name is Jerry Randall Moore. J-E-R-R-Y, 

(271 R-A-N-D-A-L-L, M-O-O-R-E. 

PH 

P4| 

PS) 


Q: And you also go byJ.R. Moore at times? 
A: Yes, I do. 

Q: Are you aware of anyone else who’s ever 
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worked at Reynolds who’s gone by the name of J.R. 

Moore? 

A: No. 

Q: When were you born? 

A: I was bom July 2nd, 1943. 

Q: Have you ever been deposed prior to today's 
deposition? 

A: No. 

Q: Okay. What did you do to prepare for 
today's deposition? 

A: Met with attorneys just to talk about the 
procedures and some of the areas that may be - I 
may be asked about today. That was - 
Q: Which attorneys? 

A: I met with John Villafranco. 

MR. WILLIAMS; That's right. 

BY MS. SAMUELS: 

Q: Anyone else? 

A: No one else, until I met John yesterday. 

Q: Okay. And when did you meet with 
Mr. Villafranco ? 

A: I don’t remember the exact dates, but it's 
been within the last couple of weeks. 

Q: Was it last w'eek? 

A: I believe so. 


Page a 

Q: And do you remember how long that meeting 
lasted? 

A: Probably a couple of hours, about rwo hours. 

Q: And then you met with Mr, Williams 
yesterday? 

A: For about ten or fifteen minutes, yes. 

Q: Did you meet with any other Reynolds 
employees to discuss today's deposition? 

A: No. 

Q: Did you meet with anyone else about this 
deposition? 

A: No, I have not. 

Q: Did you review any documents or other 
materials? 

A: No, I haven't reviewed any. 

Q: Have you prepared any documents or other 

material in preparation for this deposition? 

A: Only - only a summary of work history. 

Q: And when did you prepare that? 

A: Over the weekend ,This past weekend. 

Q; Have you ever entered into any type of 
agreement with Reynolds regarding the 
confidentiality of information or material you 
obtain or see in connection with your job? 

A: Yes. I do have a confidentiality agreement 
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(i) relating to competition. 




Q: Did you sign that when you began your 


Pi employment with Reynolds in 1971? 


A; Yes. 

Q: And have you signed any since then? 
A: Not to my - no, I don't recall anything 


Qps there any reason that such an agreement 
wiif aifect your testimony here today? 


[131 


W 
(SI 

(«1 

m else since then. 
t»l 
m 
[10) 

[i i) Q^ What was your annual salary when you joined 

pal Reynolds # 1971? 

WILLIAMS: We're not going to get into 
nt to call the judge, we'll call the 
t's move on. 

BY MS. 1 

.ore, will you answer myquestion? 

5 i * 

A: I pre^h not to. 

u give me a yes of*®?'; wer to see 
er my question. 

A: No ' ' ImIm 

Q: ijnd what is your annual salary t )day? 
MR^pphlAMS: Same thing. I 


[Mi tha 
t'si jud] 






[ 21 ! 
PZ) 
[«! 
[241 
PS) 



TH E WITN ESS: I 
MR.#lt|lAMS: 



er no 




[is) to a: 


BY MS. 

’ Moore, you won't 


want to discussi 
|u refusing to answfcr-tfee^question on 
f your attorney? 

.tirely. 1 just - it’s a j 


jo this 

& ., 

cause it s 


1 issues may be i 
u’re not answering 
t may not be good enough. If you're 
g on advice of your counsel, that’s a 

ry- 

sreally both. I was also advised not 
e,qucstion. 

Ilhams? 
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cm 

tit) A: But I wouldn't want to answer the question, 
(i«i even without the advice, because salary is very 
[tsi personal to me. 

(jq Q: Okay. And were you advised that by 
PD Mr.Williams? 

P2i A.* Yes. 

1231 MS. SAMUELS: And, Mr.Williams,arc you 
P4) instructing him not to answer any questions about 
p*j his compensation? 


Pag* 11 

in MR. WILLIAMS: Yes. 
a BY MS. SAMUELS: 

pi Q: Do you have any relatives that work for 
[4j Reynolds? 

(sj A: No, I do not. 

!«] Q: Have you ever had any relatives that work 
pi for Reynolds? 

PI A: Yes, I have. 

PI Q: Who? 

(ioi A: My wife worked for Reynolds. 

(ii( Q: For - 

|i 21 A: For about 14 years, up until about - up 
I is] until last year. 

|i4] Q: And what was her position? 

lisi A: She was a consumer relations specialist. 

[iei Q: Anyone else in your family? 

(i7i A; My son worked briefly for Reynolds for about 
[«i a year in field sales. 

[is]' Q: And when was that? 
poi A: About two years ago. 

pi; Q: Anyone else? 

[23] - A: No. 

m 0: Okay. And just so that you know, I will be 

[24) using the term "Reynolds" throughout the deposition, 
psi That means RJ. Reynolds Tobacco Company, Do you 
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[i| understand that? 

PI A: Yes. 

Pi Q: Okay. 

[4| MS. SAMUELS: At this point, I'd like to 
Pi have this marked as Moore Exhibit Number 1. 

[6| (Moore Deposition Exhibit No. 1 was marked 
[7j for identification.) 

[B ] BY MS. SAMUELS: 

t»l Q: Mr. Moore, I’m showing you a document that 
[ic] has been marked as Moore Exhibit Number 1. 

[11] A: Yes. 

( 12 ) Q: And it is your resume. 

|is) A: Yes. 

it*] Q: l need to ask you some questions about it. 
us] And I apologize for this, but they’re going to have 
[i»l to be fairly detailed questions. We do appreciate 
in you providing it to us, but there arc some more 
ti#j questions we need to ask about it. 

And, also, last summer sometime we received 
poi sworn answers from Reynolds regarding your 
pi) employment with Reynolds over - since 1971-And 
[221 that was - it seemed to be a little more detailed 
pm than this. And some of the dates and positions 

P4] don't exactly match up. So I am going to need to 
[ 2 s] get into this in a pretty detailed fashion with you. 
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(II Okay? 

pj A: Okay. 

p) Q: You began working for Reynolds in June of 

Kl 1971? 

Pi A: Correct. 

p) Q: And you were a statistician in marketing 


[7i research? 


A: I think thafes correct. I don t remember 


P! 


pi the exai 

[101 

ini 1976; is 
tin 

f<3] 



it that - that's my recollection, 
eld that position until April of 
a? 

swna 

escribe your responsibilities in 


[t*i that positlonpff me. 


[151 

[i«l with and? 


ibilities were reaUyj 



dth others in the marketing research 

$sss«wx«svsw;: ; 

[iTi department in t£ctns of helping them tosimprovc 
l»»i research 
[i9l incorpor 
[ 20 ) of if r.hni P 
pi! department. 


PZ] 

m 


Q: An; 
A: That 
[Ml an effort o 
ps] manage 



d analysis and 
f re quantitative and 
what we were ddin 


y it. That was - i 
it of a?f ; §^Tnarke : 
SUmprove IlKrljuality 



1 kinds 
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it] analyses fl» &.wel e being done. 
m Q: Had tfa^'employed statisticians pi 
Pi that period?s^^ 

Pi A: I belief there was a statistician., within 
[Si the compan^S^' was not part of the marketing 
l«l research de|8SSijbem. He was actual|^i^^ 

[7i engineeringMRIS&rtnient, I believe. doing 

Pi that on aipsg&K&c basis.And I belli 
rai decision, w^^||hey hired me, was 
[io] full-time employee, too, to work on - in that 
mi regard. 

Q: So yotfswere the first statistician in the 




department full time? 


(izi 

[is! marketing 

(t4] A: Yes. 

[is] Q: Did a nfrogyeik if work at that point involve 
tie] the Camei brand? 

p7] A: I wasn’t really assigned to work on any 
(i*i particular brand. So we were doing analyses and 
(io] research across all of the - all brands for the 
pel company. So 1 would imagine that some of it did. 
pi] It was not a particular area of focus at that time. 
p 2 ) The focus at that time, I recall, was on Winston, 
pa) Q; So some of your research projects involved 
p*l specific brands. What other areas did your research 
PS) involve? 


Pag«IS 

Hi A; I wasn’t really assigned specific 
re research - 

pi MR. WILLIAMS; Object. Object. Hold it. 

'[*1 THE WITNESS: I’m sorry, 

[5] MR. WILUAMS: Object. Mischaractcriaation 

[«l of his testimony. 

m BY MS. SAMUELS: 

[si Q: Did some of your research in that job 
[Bj involve specific brands? 

[ioi A: Again, I wasn’t assigned specific research 
[i i) projects. I was consulting with others who had 
or! specific research project assignments. And they 
ini would come to me for advice on designing research 
(«) and how to go about the analysis and that type of 
[is] support. 

[is; Q; Can you recall any projects you consulted on 

(i7) that involved the Camel brand? 

[ia] A: I don't recall any specifically. It was a 
[is] wide range of things.ffom forecasting to product 
[ 20 ] research studies. Any kind of marketing research 
[ 2 H study that was being conducted potentially I could 
[ 22 ] have been asked about. But not all of them. But I 
Pol don't recall any specific Camel ones at that time. 

[24] Q: Did any of your work at that time involve 
ps] younger adult smokers? 


Pegs 16 

|i] A: No.it did not. 

Pi G: Did any of your work at that time involve 
pj people under the age of 18? 

[4] A: Ac which time are you referring to? 
is] Q: The period from 2 971 to 1976. 

[si A: I do not believe so, no. 

pi Cl: To whom did you report during that period? 

!*) A: The initial period at Reynolds I reported to 
[si John Saylor. 

[id Q: Could you spell the last name for me, 
in] please. 

[i2i A: SA-YL-O-R. He was primarily responsible 

[is] for sales research. 

[u] Q: Was that for the whole period from 1971 to 
[isi 1976? 

mb] A: I believe so. I don’t-I believe so. I 

[i?i don't recall the exact dates, but certainly for the 

[isi first few years I was there. 

(i*l Q: And to whom did Mr. Saylor report? 

pci A: He reported to Mr. Ray Blevins, who was the 

pii head of marketing research. 

[ 22 ] Q: And was your next position statistical 
pa] applications manager in marketing development? 

(24) A: That sounds right. I have trouble 

(as) remembering the exact titles, but, yes, I believe 
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W that's correct. 

pi Q: And did that job last from May 1976 to 

PI July 1977? 

(4i A: I believe that’s correct. 

is) Q: Could you describe your responsibilities in 

is; that position for me. 

(D A: They were essentially the same as - as 
W we’wbeco discussing.The only difference was, by 
is) that time wie had hired a couple of other individuals 
tio) that % 3 Sj^§oing similar kind of work, and I was sort 
mi of Damaging - helping to manage the function. We 
landed the role. But it was the same 


[izl 


pj] kind'Of work. 



y of your work during that period from 
July 1977 involve L ^M^^xel brand at 



Ly could have. I j 
ccts but certainly jpfflqtebaft vc. 

■u recall generally whetherfiany of your 
ed the Camel brantf 

pi) A: It certainly wasn’t the fo<^ #hat we 
B 2 ] were dojng. 

[23j QJ \|pSi-¥v5is the focus? Do ember? 

A: Asfesfepf our wasfeggjas ins i improving 


IWJ 
ps) our 



5 spc 




ce for the 
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d for all brands. A ^r^y^e work was 
projecting Winstorvstitciihc and what 
the company. 

work involved i| ? '-"w2' v ^Lid a lot 
ing testing - retkiJ meirdbandising 


more studies of 
it was brand spe 

.worked with - we i 

& 

rove our product 



.And 

of work 
testing 


g else? 

S most of what I recall about that 

id any of your work during that 
younger adult smokers? 
not. 

Q: Did any of your work during that period 
(itj involve people under the age of 18? 

(is) A: No. 

pot Q: And you mentioned that you supervised people 

pij when you were in that position? 

pzi A: Yes. We began - the department was 

ps] expanding, We began to hire a few other individuals 

P4] with a similar background to mine.And in addition 

ps] to that, there was a period of time, as the 


Page 19 

[i] department grew, where other marketing research 
P! individuals within the department were being rotated 
pi into various positions as a training exercise. And 

(4] some of those may have at some point came under my 
[si training for a short period of time, 

[gj Q: Do you remember how many people you 
Pi supervised during that period? 

(81 A: On a direct basis, it was probably three, no 
pj more than five probably. It would vary over time. 

(io; But three to five individuals, 
in] Q: Who were they? 

|i 2 ] A; The first gentleman that was hired to work 
(i3] with me was John Hribar.That's H-R-I-B-A-R. I 
|i4) believe the next individual that was hired was Dick 
(is) Nordine.And then we hired GregTotierdale. And 
(181 then there were a couple of others that sort of came 
{in and went that didn’t last - didn’t stay very long 
(is; with the company. I'm not sure I can even recall 
[is] their names now. 

poi Q: Can you remember anyone else? 
pil A: Jim Gemma, I think there was some others 
pzi later on but not during that period of time.Those 
[ 23 ] were - those were the main ones. 

P4] Q: And to whom did you report during that 
ps] period? 
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(i) A: I don’t recall exactly when - when I was 
pj moved from reporting to John Saylor. We went 
PI through some reorganization and growth. For a brief 
14 ] period of time, I reported to Griff Harlow and, 
ts] sometime later, Uric Frydman. But the dates arc 
[8] very fuzzy to me. 

C7] Q: Would you spell Mr. Frydman's last name. 

( 8] A: F-R-Y-D-M-A-N, I believe. 

Pi Q: Now, when you described your 
[io] responsibilities, you mentioned that one of them was 
(i i) to improve the company’s ability to analyze sales 
(i 2 i performance? 

[13] A: Correa. 

[14] Q: Could you explain to me what that means. 

(is) A: Well, at that point in time, about all we 

lit] had available to us from a sales standpoint were our 
(i7] own shipments to retail, shipment volume and share 

[it] of shipment information. And we were trying to do a 
li«i better job of understanding that in terms of what 

t 20 | that meant to company performance.This is very 

pil volatile information. 

ps) Q: Uh-huh. Did you recommend new ways to 
ps) analyze sales performance? 

P4j A: Yes, we did. 

ps) Q: And what were those? 
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lij A: Just generally some smoothing techniques and 
Pl rolling averages of the data to smooth out some of 

pi tbe variation to better look at trends.Trending 

Hi information rather than just looking at year-ago 

IS) comparisons, things of that nature, to better 

(«j understand what was happening on a trend performance 

rn basis to the business rather than just period to 

f»] period. F'" \ 

W Q: Tligt woqld be rolling averages of the 
[io) shipmemmrei7 


|i'i 


A: Shipment and share of shipment, as I 


[i*l mentior 
[i«l testing? 



’ou |iso mentioned retail merchandising 



many retail chains 
y they displayed 
the stores. And, of 
e situation with ui : 

pil competitors, too, in terms of how 
t 22 i wc have, wha^shelf location wc he 
pa) merchandipiiif : 'fiarfures 1 and the locari 
p«l store, whepi^'s self-sqpfrifiic or m 
psj And doing StwSits to 


space 


[ii understand 
pi changes, ho 
Pl and our vi 
[4] competitia 
[s] Q: Did 
(*i involve re 
pi A: It 

m strictly j 
PI merchari 
iio] was not 
nil Q: Oka 
[izi was in the 
[in position 
[i*l those dc 
A: It wa 



ipact of making 
at affected our share 
within the store re 
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Stall merchandising 'testing^ 
promotions at; 
romotion testing, ] 
handlsing testing, < 
ts and locations at 
promotions. 

it looks like your first position 
eting research and your second 
rketing development. How were 
ts different, or arc they different? 
ental name change. It was 
(i«) not a different department, I think it reflected 
[i7] some of the growth that I talked about in terms of 
[i»l some of the people and functions and became more 
)!») functionalized. But it was the same department, 
poj Q: And you mentioned that Griff Harlow, you may 
pij have reported to him for that period of time? 
pal A: I t hink it was a very brief period of time, 

PH maybe even less than a year. It was part of the 
p*i restructuring of the department for a while. 

Pd Q: Do you know who he reported to? 


(IS) 
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m A: He would have reported to the - to the head 
Pl of tiie department at that time, which may have 

[31 been - after Ray Blevins, it was Hudnell 

i*l Christopher, I believe. 

ts) Q: And at a later point you reported to 

m Mr. Frydman; is that correct? 

Pi A; Yes. And I don't recall exactly when he 
(*? came with the company. But, yeah, when he joined 
Pi the company, I was assigned to report to him. 
j(ioi Q; Okay, And who did he report to? 
ini A: Again, he reported to the head of the 
[izi department. And I think that - at that time, I 
(i3i believe it was Jim Stuart. 

[i*i Q: Could you spell Stuart, please. 

[isi A: S-T-U-A-R-T, 

[tel Q: Thank you. 

[i?l A: But I could have some of these dates a 

[i«i little wrong. It's a long time ago. 

its] Q: That’s fine. I just need your best 
poi recollection, 
rail A: Yeah. 

PH Q: From August 1977 to August 1980, you were 
pa] group quantitative research manager; is that 
p*l correct? 
psi A: That's correct. 
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m 


Q: Was group quantitative research part of any 
ra particular department? 

Pl A: No. Wc were still in marketing - in 
Hi marketing re search. Again, it was - it was a small 
!5) group. I think it was more just to reflect the 
fsj level of involvement that wc were starting to have 
Pi throughout the marketing research department. It 
t») was not really a change. It was a reflection of the 
Pi fact that we were more involved in taking on more 
[toi responsibility within the research department. But 
ini it was a very similar role to what wc had been 
[t 2 ] doing. 

[i3l Q: Could you be more specific in describing 
[i*l your responsibilities, 

(isj A: Well, again, it was really working with 
[i«] others within the department to improve our 
[it] research.And we were starting to get very heavily 
(i»l involved with the forecast group, with product 
[is] research. Certainly continuing with the sales 
pal analysis and the merchandising kind of research, 
pi] Whatever - got involved in doing some test 
pal marketing, supporting that function. 

PH So any of the traditional marketing 

[ 2*1 research functions that existed, we were there to 

[ 2 si support and wc would work with any and all of those. 
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[il Q: What was the forecast group? 
pi A: What was the forecast group? 

Pi Q: Uh-huh. 

[*] A: The forecasting had started to become a much 
[si more important function to the company from two 
[«] standpoints. One was - the key one that was 
m starting to be very important at that time was to 
1*1 devqlpp a production scheduling forecast, which was 
m by tridividusjl brand SKU, or sryle, by week, by 80 
[kb pubifeiSSilmouses around the country. 

Mi) ^»d that was dooe for manufacturing and 
{isi prodtj ^tjg g^che dialing purposes. It was also done to 
|iai manage warehouse inventory levels to try to avoid 
p*l out offiyogtik or having too mu§b inventory and 
[isi ^ fiff tied goods. ^|m| 

e sure that, you lito'w, 4e were 
our retail customers irt-f timely 
|iaj fashion outsSierc. L*2 k'k«J 

[isi not been a prodlranravel 

rail fore^^^^iat level within the^gj^ny before, 
pi] It was - it was primarily just b mjy^aj tlled out of 
pa] the manufacturing and distribution area with very 
(231 little arjg^peaJ kind of So 

ings jhaisew under 

psi devcloprncf 





tn 


, there was also more cm: 
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asis on 

PI compaft^psOverail company plifS£3h^£t>n an annual 
PI plan kip$ 0^standpoint, which rgj^^was to - was 
W more fdS^Siancial planning tha$P*By"S$her purposes. 
[Si Voiume s im|;.sharc kinds of forecasting, plans. 

Pi MR. WILIAMS: Jerry, let's define SF^J for 
m the rectiilf. 
m 


[9] mi 
[101 
Mi) 

[i 2 ] was in: 
[is] A: It ; 

[i4[ acTualf 

[isi kind o. 
[i«i forth. 




it, an 

brgnd style. 


THE SPfciS: It’s a stock 

individ 1 
BY MS. S 

know what year the forecasting group 
17 

ed certainly in the - it 
- there was one individual doing 
dual annual brand forecasts and so 
nufaenmng and distribution but 
(i7i just kind of overall for the company, when I joined 
[ill the company.That was part of what John Saylor’s 
[<9| role was. 

pot Q: Was he the one individual you're referring 

»i) to? 

P 2 ] A: Yeah, he was the individual. And, of 
pal course, I reported to him and started getting 
pa) involved with forecasting right from the very 
[Ml beginning. 
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[il Then later there was a group formed, 

p; particularly as that role expanded and we got into 

[3] the manufacturing and distribution forecast and all 

[4] of the other areas that I just discussed.The group 
[SI was made a separate and larger group just to deal 
(«i with that function itself. 

m And John Hribar, one of the individuals 
Hi that 1 mentioned - the first individual that I 
pi hired, went off to - out of my group to head up 
[ini that area. 

[til Q: Who else was in that group at that time? 
iizj A: A gentleman by the name of Phil Galyan. 

113! Q: Could you spell his last name, please, 

[14] A: G-A-L-Y-A-N.There were others that - 
[isi other research analysts that kind of rotated through 
u«i in terms of training, and there were kind of a 
(17) number of those.There were other individuals in 
[is] die forecasting from time to time, and I don't 
liu) remember the exact time periods. Bill Doten was one 
ro) of those. He was - he had a lot of responsibility 
pii for the manufacturing production forecast area, for 
[ 22 i example. 

Mi 0: Were there other areas of forecasting, 

R4] besides manufacturing and production? 

psi MR. WILLIAMS: Would you be more specific? 
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[il Forecasting what? 

pi THE WITNESS: Yeah. I’m not sure I 

pi understand. 

[ 4 ] BY MS. SAMUELS: 

is] Q: Weil, you mentioned that Mr. Doten was 
(*! responsible for the manufacturing area of 
Pi forecasting. 

I«) A: Well, then there were the annual kind of 

PI volume share information that fed the financial area 
[ioi for financial planning. And that was more of what 
[i i| Phil Galyan was involved in. So it was kind of 

[in divided into two areas. 

[isi Q: Okay. Do you remember anyone else who was 
[i4) in the department at that time? 

[isi A: What specific time frame are we now talking 
psi about? I've lost track. 

[it] Q: August 1977 to August 1980. 

(in A: I certainly remember other people having 
[in spent time in the forecast area, but I don't 
[ 2 Qi remember the exact dates. May have been later. It 
pi] may have been after 1980, because it - I really 
[ 2 zi don't recall. It's really hard to recall. 

Mi Q: Did any of your work during that period 

R4i involve the Camel biand? 

psi A: Nothing that I can remember specifically, 
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['1 no. 


PI 


Q: Did any of your work during that period 


P) involve Reynolds cigarette brands? 

W A: Yes; I mean, obviously, most of what we did 
P) involved Reynolds cigarette brands in some way. As 
pi I mentioned, wc were - most of our focus was on the 
pi analytical approach rather than - and quantitative 
m methodsafiat should be used in helping people to do 
m things better mqire so than it was - we weren't 
(iq focused oMS&rvidual brands in terms of my 
in] involveniem. 4 

(iz) Q: Waj^ilyolie in the marketing research 
in) department at that time doing research specifically 
(i 4 ) on the CJifrietbfand? hv . 

US) A: individuals who v^pi%ned to 




ual brands from a marketing research 
ere were. I don’t 
assigned to what 
rted more than on- 
int. For example, it? 


[is; support 
(i7) role. So I- 

(i») exactly w 

.^1 

|i«i cases, they 

( 20 ) rcscarchl 

( 21 ) been Winston and Camel, more 

(22) Q: And them may have been tirm 

( 23 ) have helpe<J^ena|devclop projects- 

(24) to understaqdLltpw this ^Sttfced. 

PS) MR. W(yJ&M§: I’m go&j&fb ask f< 


(i) specific 
P) She’Ll pui 
P) 

1*1 



crent question to 
BY MS. SAMUt. 

%ws% . ‘^.v.w.WiW.'L: 

Q: WouidsYOU have provided assistance to these 
tsi people whO^^Pe assigned to particular brands? 



| you would 
jfist trying 
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ID 

m 

I») 


A: On oc 
Q: What j 
A: 

w would edr 
[101 hoping to be 
(ii) so wc want 


uen, yes, if we were a| 
pof assistance, gcncij 
l.igtvc you an exampL 


ne 

say; We’re going to tto^we're 
e to improve our product performance 
a product test among adult smokers 

(ir) and, you know how many - how many do we need to 

[i»] test the product in order to get a reliable answer? 

[i4] Sample sizc^gg^ of questions, methodology kinds of 

[is] questions, of issues. 

[i«] I mean, it doesn’t even have to be product 
trn specific. It could have been just general 
(i«l consulting kinds of things: If we did a test of 
[i»i this nature, how would you go about designing the 
BO test, what kind of sample size would you need, and 
pu then how would you analyze it to feel like we could 
(221 make a conclusion or recommendations based on the 
[231 results. 

[ 24 ] Q: Okay. Did any of your work at that time 
m involve younger adult smokers? 
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it) A; No, it did not. 

( 2 ) Q: Did any of your work at that time involve 
p] people under the age of 18? 

[4| A: No. 

[Si Q: Did you supervise anyone during that period 
(6) from August 1977 to August 1980. 

PI A: Yes, I did. 

t«l Q: How many people? 

w A: Probably about the same number. 

[10 Generally it was a group of three to five 
ini people. I don’t recall exactly when some of the 
[is individuals that we've already mentioned began to 
[is! move out of that area and others began to come in. 
iu| But as I mentioned, John Hribar went to 
(is; head the forecast group.Jim Gemma left my group to 
lie) go head the product research group. GregTotterdale 
[i7i moved out of that group - out of my group to go 
(isj head up kind of a new brand research group. 

(is) So as those individuals came out. other 

pc] individuals kind of came into the group on various 

pi) occasions. 

( 22 ; Diane Burrows came to work in my group for 

[23] a period of time. I do not remember the exact 

[24] dates. A fellow by the name of Micky Stentz was 

[ 2 5] there for a while. 
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[i] Q: Would you spell his last name, please. 

Pi A: S-T-E-N-T-Z. Steve Perry, P-E-R-R-Y.And 
Pi I’m sure there were some others, but I don’t recall 

(4) exactly. 

[5] And there were also just individuals within 

Pi the marketing research department that would rotate 
(7) through that area for three to six months sometimes 
[B] at a time just for training. 

TO Q: And to whom did you report during that 
ito] period? 

[iij A: That was - we’re talking 70 - 
(121 Q: Seven. 

[13] A: To ’80? 

(14) Q; To ’80. 

(is) A: Again, I don’t remember the dates of when - 
(tel you know, it had to be either the period that - 
[i7] pan of that time it was probably Griff Harlow and 
till then when Uric Frydman came with the company. 

[in Q; Okay. Do you remember who the head of 

pci marketing research was at that time? 

( 2 ij A: After Hudneil Christopher, I believe it was 
[221 Joe Sherrill for a while. 

[ 23 ] Q; Would you spell that last name for me, 

124] please. 

[ 25 ] A: SrH-E-R-R-I-DL. 
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Q: Now, you were the group quantitative manager 
m during that period. Could you distinguish 
pi quantitative research from qualitative research, 

M please. 

is] A: Quantitative research is when you have 
t«i specific data based on - it could be sales 
tn information or it could be, in some cases, consumer 
pn iafontption, : where you've done a large sample and 
pi askett specific questions that can be tabulated, 
tun analy^at^ipjiomc way as opposed to qualitative 
(mi research, where you may just be - a good example of 
(in quaU§ss^ts&earch would be something like a focus 
(isi groupwwhere you get a few individuals together in a 
(i4i room snd y d li have a discussion s and you may record 

i ___t___.la ^ 


V) 



verbal answers and dt 


pas, but it's 


[i sj some 

(is) not aSy8tiSpthat you can sit dopflndWlyze using 

(in a stat^lcslor mathematical approach? 

im Q: Are theft other types of qij 

- .^2 . 

[iffj rcsca 
ps) M 

pi! there arc, Yod mean at Rcynol 
pn MS. SAMUELS; Yes. During that peridd 
'1LUAMS; He's in quantij 
B<l research 



des focus groups? 

MS: Where? When^^^urse 



ID quallattivfeYcscarch. 



Q 

(is) for qua 
Ii4] MR. 
(isi arca.H' 
(to! about a: 
l>7] 
tm 
(!«] 


BY MS. SAS 

know if during that from 1977 

bids was doing qualitativefrscarch? 
LIAMS: He's already sMdthey were, 

focus groups. k.,J 

SS; I'm sure they l^ftf-mbing focus 
eyond that. I'm notip^eiif anything, 
t have been involved ifr that, because 
.tside of my area of^Nf^Bibility. 

BY MS. SAMUELS; 

know who did have the responsibility 
research at that time? 

MS; He said it was outside of his 
s .about focus groups. He doesn't know 
lse. 

MS. SAMUELS: Well, I'm asking Mr. Moore - 
BY MS. SAMUELS: 

Q; Do you know who was responsible for 



Pol qualitative research at that time? 

pi] A: No, I do not know - it wouldn’t have been 

( 22 ] an individual. 

[231 MR. WILLIAMS: Also assumes a feet not in 

P4i evidence, which is there was somebody responsible 

( 2 Si for qualitative research. 
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[1] BY MS. SAMUELS: 

pi Q: Was there a particular group or division 
pi responsible for qualitative research within Reynolds 
(4i at that time, if you know? 

(s) MR. WILLIAMS: Object. Vague, undefined. 

(«*, MS. SAMUELS: Mr. Moore? 

p] THE WITNESS: I'm not-would you repeat 
l»l the question, please, 
pt BY MS. SAMUELS: 

(io] Q: Was there a particular group, division, or 
(iij department responsible for qualitative research 
[i 2 ] within Reynolds during the period from 1977 to 1980? 
ti3i A: Not that I recall. 

[i4] Q: Okay. From September 1980 to 

[isi September 1987, you were the director of marketing 

[i«l science and information services: is that correct? 

[i7] A: That sounds correct. 

[is] Q: Was marketing science and information 
its] services different than marketing research or 
[ 20 ] marketing development? 
pi] A: No. It was still within - it was still 
[ 22 ] within the same department, still within the 
pa] marketing research - or marketing development 
P4] department, whichever it was called at that 
ps] particular time. 


Page 34 


Pag* 36 

HI The difference there is that -1 believe. 

Pi that that was when I began to - actually to take 
pi some responsibility for the forecasting role as 
(4] opposed to just supporting it. 

Pi Q: So specifically how did your position 
iq change? 

(7j A: I believe I had the forecasting actually 
[«! reporting to me, along with the quantitative 
Pi support. 

!io] Q: Did any of your work during that period, 

[iij from September 1980 to September 1980, involve the 
HB Camel brand? 

(is] A: Well, certainly we were responsible in terms 
|i4] of forecasting sales and share and things of that 
MS] nature, forecasting Individual brands, all of the 
lie] brands, which would have included Camel. I don’t 

[it] recall other specific projects on Camel. 

[isi But in terms of anything involving a test 
[isi market or something of that nature, we probably 
pot would have been there to support that in terms of 
pi] research design and analysis. But I don't recall 
(221 specific projects on Camel at that time. 

[ 23 ] Q: Did any of your work during that period 
p 4 | involve younger adult smokers? 
ps] A: Yes, it did. 
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Q: Could you - 

A: I believe we're talking 19- what's the 


m 
(21 

pi time period? 

M Q; 1980 to 1987, • 

IS] A: Yes, it did. 

W Q: Was that the first time since you had been 

Pi at the company that your work involved younger adult 

m smokers? f \ 

W A: 

jio) Q: And m®Sfiy of your work during that period 
tii] involve people under the age of 18? 

A: In o|Pl^w^fic instance, yes. 

Q: And'Ws ch$t the first time since you had 


[ 12 ] 
t'3] 

(u] been at R< 

(isi 

A: Yes-I 
Q: Wh; 

A: The sj 
tw had becoin 
po] need and 


no 

[17] 

[1*1 



' that your work involved people 
V 


Bkt specific instance?'.’, 

Ssk 

instance was that, 


nsible for forecastinj 
by management tef 


pi) range forecast, five- to ten-year time 
[ 22 ] think we eveawent out to fifteen yi 
123] correctly - gjSmarifo'- because we w< 
( 2 <) building i np$$|pbacco 
! 2 t) considerati^&jilgjgng give 




[i| facilities 
pi Most of c? 
pj very outdati 
[4] time realize 
Pi those facilii 
1*1 equipment 
[7] everything 
!*] forecast 
ib] wc lookc 
(ioj at it, which 
|ii] least, that 

[1 2 ] some futur 

[13] and the bi 
(uj Q; Did 
[iq that dealt 
ft*] have a tam.61 

cm A: No. It was 
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itaker Park faciJii 

manufacturing had become 
ere was a long^pPMnie on 
terms of developtagfan3°tniilding 
acquiring all the rEgfiT"^ 
se. So we were at|^^to do 
uld to produce a linger term 
to try to develop sel&pti&iig that 
every angle that |^^gjg|ed to look 
give us some confidence; at 
some reasonable projection of 
harios of the size of the business 
d so forth. 

specific project you worked on 
lc under the age of 18, did it 

just part of the long-range 


[ii 

PI 

tn 

n 

!S] 

m 

m 

w 

pi 

[101 

["1 

[ 12 ] 

||'J) 

[ 1*1 

[151 

[i»] 

t'7] 

['»] 

[1*1 

PO] 

PU 

P2) 

PS| 

[24] 

PS] 


m 

pi 

m 

!<] 

[Si 

m 

(h 

I*! 

PI 

[ 10 ] 

[ 11 ] 

[ 12 ] 

[ 11 ] 

(14! 

[IS] 
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Q: Uh-huh.Was there a specific report that 
was produced involving people under the age of 18? 

MR. WILLIAMS: Hold. Specific to under 18? 

MS, SAMUELS: Uh-huh. 

MR. WILLIAMS: If you got it, why don’t you 
show it to him. 

MS. SAMUELS: It’s just a question. 

MR, WILLIAMS: I know it's a question. I’m 
asking if you have a document. I think it's fair to 
show it to him. 

MS, SAMUELS: Do you understand the 
question, Mr. Moore? 

MR. WILLIAMS: Was there a specific 
document - 

THE. WITNESS: I was getting ready to ask 
if - you know, what you meant by a specific report 
or document, 

MS. SAMUELS: Well, let me approach it a 
different way. 

BY MS. SAMUELS: 

Q: Was this forecasting that was conducted that 
utilized data on people under the age of 18, was it 
incorporated into any written report? 

A: Yes.There were - there were - there was 
a written report. And 1 believe that there were 
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some updates provided over a short period of time 
while we were involved in developing these longer 
range forecasts. 

Q: Okay. And I believe you mentioned a few 
minutes ago that that research on people under the 
age of 18 was primarily conducted because you were 
considering - because Reynolds was considering 
building a Tobaccoville - 
A: No, I didn't mention that - 
MR. WILLIAMS: Object to the 
mischaracterization of testimony. He did not say 
why the research was conducted. What he said is he 
looked at data. 

THE WITNESS: We didn’t do any research 
under the age of 18. It was - in fact, I don't 
think at that time anyone even knew that data 
existed until wc got into this forecast project and 


[ii] forecasting effort. We - what we did was we went 
(i»j through the department, talking to everyone in the 
poj research area about any information that could be 
pi] available that would potentially help us produce 
P 2 ] this long-range forecast. Anc so that was only one 
(23] of the things that was - you know, that we looked 
[*4| at in terms of trying to input that into the 
P*1 forecast - forecasting approach. 


u*i discovered that as - the methodology that the 
im supplier was using to collect information on 18 

[ 20 ] years and older, because they had collected 

[ 2 1] household information, we discovered that they did 
sal have some - some smoking incidence and rate per day 
123] information on the under-18 group, which we felt 

[24] could be helpful In terms of projecting longer term 

[25] forecasts. It was quite by accident that we 
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Qi ; Okay. How did you discover that data on 


[i) discovered that. 

pn BY MS. SAMUELS: 

Pi Q: Was one of the reasons Reynolds looked at 
l«] that data because it was considering building 
(Fi Tobaccovillc? 

i«! A: Absolutely. It was the only reason, to my 
n knowledge. 

t»l Q v 'Ther(? were no other reasons that you know 
W of? f 1 
[ 10 ] 
i'll 

[ijj pco||^g^r the age of 18 existed? 

[Ul A^WeLl as I mentioned, one of the - the 
[i«l chargg^ha# had from management, because of the 
[isi lmp £(ijpi^ ]E)Of this forecast, that ft ^gf<# n a n cial 
[ib; taye^rafflhat the company v^SId make in terms of 
[iTl facilities and so forth, th^y did not 

(i*l feel comfortable that our - thai| o'^ToJecasting 
(iff) inforttttuoi&and data that we at the time 

[2o] was! 

( 21 ! 

( 22 i we had was to go and talk to eferyonc within the 
pal whole j^^6€t|ng research areapiSf^^ny information 
[24) that thl^avfthat mi eht^ figr know about 
I 2 S) that coiuanjelp us imp'roye ouri'apiiiryifor 



the things that - 



that 
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[sj take spe' 
m smokin§ ! 
pi prefe: 

(9i may 
[ioi compa; 
["! 



recasting, or any ideas that they bad 
icpu, develop dJ|Hk 

__ . „ about the consumer infbrmaticn 

[4j that which was all 18:3tiid.o.ver adult 

[si smoke# 5 -began to get the fdea- thjit if we could 
'c smoking age groups and Jake their 
dencc and rate pefmPHfhd brand 
f'and kind of age th &agteeagl hc future, it 
idea of what the^Justxy and our 
.res and so forth wtwffTObk like. 
But ; *&^*tery quickly discovered that in 
[i 2 l order tt^K^hat, it would be helpful to even have 

(13) young^Tagfs groups, if that existed. And then in 

(14) talking IgWb research, supplier, who was involved 
[is] in hclpfig% tp collect that data, they indicated 
[i«i that th^f trilhi have some of that information 

(in because they collected it on households rather than 
(ic individual smokers at that point in time. 

[i9i And when they checked, they did have some 
129) information. And that’s when we acquired it. 

( 2 U Q: Was that research supplier NTO? 

A: Yes, it was. 

Q: Does NFO stand for anything? 

A: I believe it’s National Family Opinion. 

Q: Do you know if Reynolds built any tobacco 
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plants anywhere in the United States from the period 
of 1971 to 1980? 

A: I don't know. 

MR. WILLIAMS: I'm sorry’. If they built any 
tobacco plants? 

MS. SAMUELS: Uh-huh. 

THE WITNESS: I believe all our 
manufacturing facilities were here in Winston-Salem. 

MR. WILLIAMS: Your question is: Is the 
Greenfield plant - or are you talking about 
expansion? 

MS. SAMUELS: I'm not clear on what you mean 
by that. 

MR. WILLIAMS: Well, it’s all right. 

MS. SAMUELS: Any manufacturing facilities. 

MR. WILLIAMS: She's asking ground up rather 

than expansion. 

THE WITNESS: The only - the only 
familiarity I had were our plants in the 
Winston-Salem area, which include Whitaker Park, 
TobaccoviUc, those areas. I'm not aware of any 
manufacturing facilities we had outside of the 
Winston area. 

BY MS. SAMUELS: 

Q: Were any of the manufacturing facilities in 

Pag* 44 

this area expanded during the period of 1971 to 
1980, if you know? 

A: I don’t know, I really don't know. 

Q: Okay. We're still talking about the period 
from September 1980 to September 1987. Did you 
supervise anyone during that period? 

A: Yes. 

Q: How many people? 

A: Probably, when you consider that I also had 
the forecast group responsibility, could have been 
as many as ten or fifteen. 

Q: Who were they? 

MR. WILLIAMS: All ten or fifteen? 

BY MS. SAMUELS: 

Q; As many as you can remember. 

A: We’ve discussed a number of them already. 

Q: Okay 

MR. WILLIAMS: I think this is the second 
time through on the '80 to '87 supervisions. 

MS. SAMUELS: I don't think so. 

BY MS. SAMUELS: 

Q: As many people as you can remember that you 
supervised during that period of 1980 to 1987. 

MR. WILLIAMS: Can we make this exclusive of 
the names he’s identified before? 
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ID MS. SAMUELS: Yes. 

(jj THE WITNESS: Because, certainly, some Of 

P) those were even the same, 
w Let's see. The reaso n I’m having difficulty 
t«) is because in many of the instances, it was various 
m research analysts that were being rotated through 
tn for training purposes. And there were - there were 
t«] any n umft er oAbose because - that would be there 
m for like t^reet^lslx months to nine months at a 
(ioi time for tmiftig and then move on into other areas 
in] of markt^pg ff scarch. 
pa So ctlmraBogh I had direct responsibility 
(is! for somewhere ..between maybe ten - ten or fifteen 



s lots of rotation atid-turnover 
because most of^ppi-ilsearch 
ae through the department came 
for training at 
ere 

ed with Reynolds, j 


[ID people, 

(is) among 
[is] analysts 
[175 through tnat 
nil time.Ant^e 
(iei or inexpiri 
poi training, 

pi! BY MS. SAM 

paj Q: Did ytiu supervise anyone wJ 


us] rotated thr^dfii y@ur department? •“ 

?*] A: Certapipaspme of t^i^iies 
ps] mentionp^esg^t that paStififiohn p^ar would 



ID have repot; 
Pi others. But 
P! talked a bo 
M! Q: How 
(St A: She 



10 me, Phil Galyan, 
y the people that we 


ftt Diane Burrows? 

a 

rtainly in the forecast 
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i 

sfie was 

W in the fore^i^jroup for a period a£time, ; ;f don't 
PI recall the specific dates. But she would haye 
PI cither rea oned ato me or someone y m| * ffpo«ed to 

« 1 CJl mimd 


re along the way, for a period of 

e three or four years - two, three 



you report during that period? 
of time was certainly 
pij Uric Frydman, up until he left.And then later it 
(in would have been Larry Hall, I believe, who became 
l<«] head of the department. 

Q: Do you remember when Mr. Frydman left? 

A: I don’t recall.lt was maybe '83 or ’4, 

PD perhaps. Somewhere along that time frame. 

( 22 | Q: Do you know to whom Mr. Frydman reported? 
p 3 ] A: He reported to the head of the department. 
t! 4 ] As we talked about before -1 believe we already 
psi mentioned that -1 believe it was Jim Stuart for 
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part of the time, at least, that he was there, 

Q: Do you know to whom Larry Hall reported, 
once he became head of the department? 

A: I believe he reported to Gerry Long, if I'm 
not mistaken. 

Q: What was Mr. Long's position during that 
period when Mr. Hall reported to him? 

A: I believe he might have been -1 hesitate 
to even speculate. 

MR. WILLIAMS: Well, don’t guess. 

THE WrTNESS: I don’t really want to guess 
his exact title. But he was an executive, certainly 
an executive over sales, marketing, and some other 
functions within the company, 

BY MS. SAMUELS: 

0: And Mr. Hall, at least for the latter part 
of that period, was head of the marketing research 
department 7 

A: I believe that’s correct, 

Q-. Was your next position group director of 
business research and information from October 1987 
to August 1989? 

A: I don't know. We did a lot of title 
changing, but 1 don't know - it certainly could 
have been my title. But.the position that I had 
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basically did not change In terms of my 
rcsjjonsibiliry. 

Q: And business research and information, was 
that similar to marketing research and the other 
departments - the other names we've discussed? 

A: No.The business research and information 
included, again, the forecasting responsibility. It 
also included performance tracking - sales and 
share of market performance tracking for the 
company, and some reporting responsibilities in 
terms of our overall performance, 

Q: And what specifically were your 
responsibilities? 

A: That was basically it, the forecasting in 
the saics performance, business performance, 
tracking in those areas. 

Q: Did any of your work during that period from 
October 1987 to August 1989 Involve the Camel brand? 

A: No, not In terms of research. Only 
forecasting, share and volume. 

O: Just so I understand this, your work did 
involve forecasting share and volume for the Camel 
brand? 

A: For all brands. 

Q: Okay. Did any of your work during that 
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(i] at that point? 
r] A: Yes. 

P] Q: How about Mr. Galyan? 

(41 A: Yes. 

PI Q: And how about Ms. Burrows? 
m A: At some point, she moved out of that area. 
pi I don’t recall the exact dates. 

Pi Q: DdPyou Ss^ow where she went? 

PI A: Le^'s sce.At that specific time, I don't 
inn recall whU&sihe went. 

ti i] Q: OfTy. From February 1994 to April 1996, you 
(i 2 l were thp^^or of decision support? 

(is) A: Tint's cotxect. 

(u| Q: Was that a different function the 
(is: fimctio^ii&lft discussed? 

kJtisa different function.! 

^describe your resjSSn, es for 

ig company inforrnap > 
to help determine j 
tail pricing, promotion, tnerchandisini 
pal retail factors,.how they impact va 



1231 

(24j allocation^ 
P*l Q: 


(:try to improve o> 


else? 




(51 

(>l 


rily it. 

ion support also part 

:h department? 

A: It wa&up. until a year and a hatTago/ 

Q: And happened a year and a half ago? 
A: EssewtMfethe marketing rcs Anfifasta# 
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tn depanmen^ disbanded or - w &Sflfr c that's 
(*i the 


was - wc wcmitffifptfgfi a 
ofthemarketl^garch 
re downsized and done away with. Parts 
other places within the company, 
of that, I was reassigned to 
and planning but in the same role 
decision support role, 
iiness - 
A: Strategy and planning. 

Q: Strategy and planning. Is that part of any 



m reorgam 
poi departmenj 
(i ij were assi 
(i 2 j So as a. 

(is; business 
(i4i that I had 
(is; Q: You 

1171 

d«] department? 

<i»] A: It is a separate department. 

[ 20 ] Q; Okay. From 1994 to 1996, when you were 
( 2 i| director of decision support, did any of your work 
( 22 ! during that period involve the Camel brand? 

(23) A: Yes, Along with other brands. Yes. 

(14] Q-. Did any of your work during that period 

psj involve younger adult smokers? 
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A: No. 

Q: Did any of your work during that period 


[’! 

PI 

Pi involve people under the age of 18? 

HI 
(*! 


A No. 

Q: Did you supervise anyone while you were In 


(«i that position? 

Ti A: Yes. 

m Q: How many people? 

m A: Four, I believe. 

(toj 0: Who were they? 

It t] A: Don Schmidt. 

(i 2 ! Q; Spell his last name, please. 

M3) A: S-C-H-M-HXT. Sheryl Henderson. Let’s 

(Mi see. Steve Zitta and Frank Petto were the - two of 

[isi them supported the sales department. 

[16] Q: Who? 

[17] A: Steve and frank. 

im Q: To whom did you report during that period? 

lid] A: To Ernie Fackelman. 

poi Q: What was his title? 

pi) A: He was the vice president of business 

( 22 i information and analysis. 


Q: To whom did he report? 

A: Let’s see. We - the department went 


(231 
(24) 

( 2 si through periods where sometimes it would report to 
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in the executive vice president of marketing and sales, 
pi and other times it reported to - directly to the 
Pi president.There were many, many changes during 
W that time period. I don't recall exactly who he 
(sj reported to. 

M Q: Who was the executive vice president of 
m marketing and sales during that period? 

PI A; Let's sec.We're talking, I'm sorry, what 
M time period again? 
no] Q: This Is '94 to '96. 

(it) A: ’94 to ’96. '94 to '96.1 should remember. 

HZ) I'm not sure there was a - well, let's see. I’m 
(isi not sure. I've lost track of the organization. 

(i4) Q: Okay. 

(isi A: Because marketing also went through a lot of 
(i*l changes in terms of organization. So I’m not -1 
(in don't recall exactly what the reporting arrangements 
mi were. 

[isi Q: Okay. Is your current position director of 
poi program analysis? 
pi] A; Yes, it is. 

(221 Q: And you’ve held that position since May of 
[23] 1995 or 1996? 
p<) A: '95,1 believe, 

psi Q: Okay. So you - 


in 

ro 


oo 

W 


in 
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A: Maybe it was ’96.1t s been about the last 
two years, I guess. 

Q: Okay. 

A: That sounds about right. 

Q: And program analysis is part of the business 
strategy and planning department? 

A: Yes. 

escribe your responsibilities for me, 

please, j 

Af^E^l^une as they were as director of 
deciifon support. As I mentioned, the business 
inforirSloi analysis department was broken up, and 
my function was just reassigned to business strategy 
and planni 

of your work sin^ 

Cancel brantl? 

on all the brancf * 

Q: .Has a|iy of your work sinf 
yOub^0|Sduit smokers? 

A§ig«|| P 

Q: Has any of your work sin| 
peopleMJflder the age of 18? 

A: 

Q: 



involved the 


involved 





lyou spell that for tficTecdfd,please. 
*A. 


I have Kevin Ri< 
support the sales 



d Mike 
nt. And Anita 


am do you report? 

Srt to Scon Keith. 

§f|js his position? 

je vice president of business strategy 


Q: 

A; Z?j 

Q: 

A: I 

Jacqiuejw; 

Phillips 5 ? 

Q: 

A: I 
Q: 

A: H 

and pi 

Q: And who does he report to? 

A: Right now, he reports to Cliff Pennell. 

O: Okay. Now I would like to ask you to 
identify some people for me who may have worked 
for Reynolds in the past, or may still work at 
Reynolds. 

A: Can we take a short break? 

MR. WILLIAMS: Let’s take a break. 

MS. SAMUELS: Yes. 

(Recess taken from 9:46 a.m. to 10:00 a.m.) 
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BY MS. SAMUELS: 

Q: Mr. Moore, I d like to remind you that 
you’re still under oath and that all the 
instructions that I gave you previously still apply. 

A: Yes. 

Q: You understand that? 

A: Yes. 

Q: Okay. Before the break, I was going to ask 
you to identify some people within Reynolds for me. 

Who is Claude Teague? 

A: Claude Teague worked in research and 
development with Reynolds. Didn't really know him. 

That’s all I can tell you. 

Q: What was the nature of your relationship 
with him? 

MR. WILLIAMS: He said he didn’t know him. 

THE WITNESS; I didn’t know him. I just 
knew who he was. He worked at R & D. 

BY MS. SAMUELS: 

Q: What’s the function of R & D? 

A: It’s research and development. It’s 
developing products and improving Reynolds products 
with consumers. 

Q: Do you remember ever meeting Mr.Teague? 

A: Yes, I’m sure -1 have met him. 


Pag* 60 

Q: Did the R & D department have any 
relationship with your department? 

A: I’m sorry. Could you - my specific group? 

Q: (Nods head.) 

A: On occasion - on occasion, wc were involved 
in helping to design some of the product testing 
research, as I mentioned before. Other than that, 
no. 

Q: Do you remember in what context you met 
Mr. Teague? 

A: I think he might have been in a presentation 
or two that was given to - about the results of 
product tests.That’s all that I recall. 

Q: Are you saying that you might have been at a 
presentation he gave? 

A: No, no. 

MR. WILLIAMS: No, no, no. 

THE WITNESS: Not that he gave.That 
someone in marketing research would give regarding 
the results of a product test. 

BY MS. SAMUELS: 

Q: Do you remember how many times you met him? 

A: Not specifically. Maybe two or three. 

Q; Did you ever work directly with him on 
anything? 
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{fj A: No, 

PI Q: Do you know why he left Reynolds? 

PI A: No. 

W Q: Do you know whether he was well respected 

Pi within Reynolds? 

(■) A: To my knowledge. I wouldn’t have any way of 
PI knowing. I didn’t know him beyond what wc’vc 
(*] already discussed. 


P] Q: Hayeyou 

ttei with him Since’' 

nil A: No.f 

fit] Q: You/SiiiSi 

ini presentation or 
|mj tests? 

[i*l A: ProSUC*'tt 


|ad any contact or communications 
ic left the company? 

< 

|ned that he might have been in a 
two regarding the results of product 


i'*l A: PropM^ts.ycs. ysW 

[i«l Q; What kind of product tests ardfou referring 
™ to? 

tm A: Weil^gurk|ting research did t%;:;tg?asmner 
I»bj product |nraPmrour brands among - amoqg adult 
poj smokers,^Si§||f3ur brands and con|p8^i&e brands 
pi] to see how our product performed fSHsS!|ur 
p 2 j competitort’-aad whether we were inferjnrs or 
P31 superior or^#ptr||y to competitive products in the 
p«l marketplaces^ if so, tegffii^therfBffita| to the 
ps) product impro^isfcie consumer acceptance 


in the 
to the 


of product 
Q: Were t 
smoking bc| 
A: Some j 
Q: How a] 
A: Others 
sometimes | 
the - theyw 
packaging ai 
testing vario 
products thg 
than the ons 
marketplace; 

Somethin 
Sometimes I 


Sfc tests where consume'rs. were 

# >ducts and cornparjg^smeni'' 
rc like that, ves. 1 •• 

pothers? 

^e just specific-sorpimw - 
pduct identified - byi that I mean in 
^identified by the briipih the 
other times not identifie^. jiust 
Changes to products to try to find 
w|rc more acceptable among consumers 
mat were currently on the 


SometimgiStoey were individually tested. 
Sometimes awsyfoMi rc tested in conjunction with a 
competitive product. 

Q: Do you remember when - what year you met 
Mr.Teaguc at those presentations? 

A: No, I don’t. 

Q: Do you remember if it was in the 70s? 

A: Most likely. 

Q: Do you remember what products were involved 
in those presentations? 

A: No, I don't. 

Q: What was your job during the period when you 
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[i| met him at those presentations? 

m MR. WILLIAMS: Wait, wait. wait. He’s 
Pi already said he didn't know when it was. Okay? 

n THE WITNESS: 1 don’t recall, 
tsi MR. WILLIAMS: Let's get a time period, 
m We've already been through what his employment 
at history was. 

m BY MS. SAMUELS: 

is) Q: Do you remember why you were at those 
[iq meetings or presentations? 

(< ii A: I was there because I was involved from a 
(i 2 i quantitative standpoint in terms of helping to 
[i3i design - recommend research designs and analysis in 
(I*) terms of how we tested products with consumers, 
ns] O: Do you remember who else attended those 
[i£] presentations? 

(it) A: No, not specifically. 

jia) Q: Do you remember how many people attended 
(iq those presentations approximately? 
pci A: Typically, would be maybe six or eight 
rail people. 

m Q: Who is Joan Whalley? 

(23] A: Joan Whalley was-she was a lady that, I 

(24] believe, used to work for an advertising agency but 

(25] then eventually came to work for marketing research 
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(i) as a consultant, worked for Reynolds marketing 
(zj research as a consultant. 

P) Q: Did you ever meet her? 

(4) A: Yes, I met her. 

(5) Q: What was the nature of your relationship 
is; with her, if any? 

m A: She was just doing consulting work within 
Pi the marketing research department. So she would 
tsi occasionally be in a meeting or something like that. 

(iq But I didn't really work directly with her. 

(ii) Q: Do you know what kind of consulting work she 
)i 2 j was doing? 

(is) A: Not specifically. 

(i4) Q: Do you know why she stopped doing consulting 
(is) work for Reynolds? 

(i«l A: No. I don’t. 

(i7) Q: Do you know if her work was well respected 
d«] within Reynolds? 

(ib) A: To my knowledge, it was. 

( 20 ) Q: Have you had any contact or communications 
pi] with her since she left? 

122 ] A: No, I haven't, 

(231 Q: Who is D.W.Tredennick? 

[24] A: DonTredennick, he was in the marketing 
ps] research department, I believe, when I first came in 
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(ij 1971, or maybe it was - I believe he was already 
tn there. I really don't know what his role was, 

Pi because, as I recall, he wasn't there for a very 
M long period of time after I came. Didn't really 
(si have much -1 mean, obviously I met him, but I 
(ej didn't have any real working relationship with him, 
pi Q: Did you ever work with him that you can 
pi recall? ^ 
p] A| Not d|at I recall. 

[ioi know why he left the company? 

[iij AfNo.Icfon't. 

[i 2 l Qt Dk&vou know whether his work was well 
[i3] rcsj&eted within the company? 

(i*i MR.WILLIAMS: Well, do youdiavc any 
[isi pan|$!$l|^ 5 york? He said he didn^B^jrk with him. 
[i«l I mean, if he didn’t work with |Sfn, how could he 


[in knoy^P^^vork was well respected® 


[i«l 
[isi co: 
pos 
mi 
R21 
pa] 

p«t 
ps| his 


MS. SAWtilELS: By reputau 


: That’s obje 
THE WITNESS: I don't kno 



ghout the 



BY MS. S^MUEl^S: 
familiar with work? 


ion t rcc 


: don' 



ny of 



■ou had any contac^y^ununications 
ce he left the comjSaflx’ ' 

I haven't. 

!jvas J.V. Miller? 

AMS: Do you hav^Tirsrihname? 

ght help him. 

ELS: No. I don’t 
IAMS:Well, let's n 
ESS: It's not a namtj|jaU recall 


BY MS. SAMUELS: 
is A.R. Cox? And the first name is 


■was in marketing research, 

[i7] primarily in brand research supporting brands and - 
[is] that was at least pan of his role at the time. But 
[iB] I think he also at other times maybe headed up a 
pos specific kind of functional research. By that I 
p<l mean something like either product testing or test 
[ 22 ] marketing or something of that nature. 
f23j Q: What was your relationship with him? 
p*l A: He was son of a peer, in a different area 


p*l of marketing research. So - 
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Ml Q; Did you ever have occasion to work directly 
pi with him? 

Pl A: Yes.There were occasions. 
i*i Q: On what kinds of projects? 

[si A: Again, it was, you know, recommending 
pi research designs or analytical approaches to 
(7) research projects that he was involved in. 

(E] Q: Do you remember specifically any of the 
pi kinds of research designs you may have helped him 
£io] with? 

ini A: I don’t remember specific projects, but I do 
liz] remember having worked with him on analyzing some 
[i3] in-market tests and also on some - some brand 
[i<] performance tracking kinds of approaches.And there 
MS) may also have been some product tests. I think 
[ie] there were. 

|it] Q: What’s an in-market test? 

[is] A: For example, if we decide to change the 
[i9] packaging on the brand and we actually select a 
po] market and change the packaging in that market and 
pi) then actually put it at retail for sale to consumers 
p7] and then evaluate the performance. So something 
pa] that would actually be tested in a market as opposed 
p*] to just among a small group of consumers, 
psj Q: Is Mr. Cox still at the company? 
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Ml A: No. 

Pl Q: Do you know why he left? 

Pl A: No, I do not. 

[*i Q: Do you know whether his work was well 
isi respected? 

l«i A: At the time I worked with him, I believe it 
Pl was. 

Pl Q: Have you had any contact or communications 
Pi with him since he left the company? 

[ioi A: No, I haven't. 

(iij; Q: Who is Kay Duffy? 

[l?, A: Kay Duffy was an analyst in marketing 
(is research. She even worked for me for a short period 
;u : of time as pan of the rotational program that I was 
[is, talking about earlier, training. And she rotated 

(tei through fore castin g She rotated through several 
!i7| areas of the department. 

ti*i Q: Besides the period when she rotated through 
[isi your department, did you ever work directly with 
<wi her? 

pil A: No.That was the - the period of time that 
[221 I worked directly with her. 
to] Q: Do you know why she left the company? 
p*i A: No, I don't know. 

psi Q: Do you know whether her work was well 
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ni respected? 

in A: I believe so. yes. 

pj Q: Have you had any contact or communications 

|4) with her since she left the company? 

pi A: No, I have nor. 

nj Q: Do you know where she is now? 

m A: No, I don’t. 

[si Q: W$s*ve already talked a little bit about 
P] Diane Byrrow^At one point, were you her 
(105 supervisdlP^' 

A: YcS, fora period of time. 

Q: AriproSmnately how long? 


A: She Worked some in the quantitative area 


I") 

ng 

Itj) 

!U] probabl^ 
[isi part o 
(i*i busines: 

(i7i maybe •! 

(i«l Q: Do 

(i*l A: Ni 

pq Q; D 

pi] respected? 
phi 

paj 

p<i supervise 
psi A: Yei 




ear or two.And theh-ahe also was 

nd 

altogether. 


group, in the /< 
nuance analysis area. 
_s much as five ye^ : 
ow why she left 


ow whether her 


jc was, 
satisfied with her wo; 



well 


when you 



ad any contact or 
She left the company?' 
lly see Diane. 


incss purpose? 


Hein, H. E.I.N? 


.F. Hind, H-l-N-D? 
a Jim Hind, H-I-N-D. 
it did he do at Reynolds? 
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canons 


HI 

Pi with her s: 
hi 
f*i 
P! 

m 

w 

( 10 ) 

mi 

im 

(toi A: For of time, he was in marketing 

{Hj research.AfBj^fccn he also had responsibility for 
(t$i long-rangepiauruftg for the company, or strategic 
(i«l planning, I think they might have called it at that 
|i?j time. 

(i«l Q: Is that different than forecasting? 

(i*l A: Well, it was a little broader than 
poi forecasting. It was taking the forecast and then 
pti drawing some implications and also incorporating 
P 3 that with the financials for the company and 
poj reporting to corporate headquarters information. 
p*l Q: Did you ever work directly with him? 

P $1 A: No,I did not. 
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HI Q; Is he still with the company? 

PI A: No. 

PI Q: Do you know why he left? 

;*]_ At No, I don’t. 

(si Q: Have you had any contact or communications 
[«i with him since he left? 
m A: No. 

1*1 Q: Who is CA.Tucker? I believe the first 
m name is Charlie. 

[i a] A: Charlie Tucker. He was the head of our 
tm marketing department for a period of time when he 
(tj) was here. He may also have had some sales 
(is) responsibility, too. I don't recall for sure.But 
(i«l 1 do know he was over marketing. 

(isi Q: Do you know when he was head of the 
(i6) marketing department? 

(in A: I don’t recall the specific dates. 

(isi Q: Was he ever your supervisor? 

[i*l A: No. 

poi O: Did you ever work directly with him? 

[pi] A: On -1 believe on some of the forecasting I 
pn did. 

p3] Q; Do you remember if that was in the 1970s? 
p-ij A: I don't remember the exact dates that he was 
psi here. But I do believe it might have been late 
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[il 70s, early '80s,maybe, 

Pi Q: Does he still work for the company? 

Pi A: No, he does not. 

1*1 Q: Do you know why he left? 

[5] A: No, I don't. 

[6] Q; Do you know whether his work was well 
(7i respected? 

PI MR. WILLIAMS: Which work are wc talking 
m about? 

[iq MS. SAMUELS: As head of the marketing 

[ii] department. 

[Pi THE WITNESS: No, I don't know that. 

[is] BY MS. SAMUELS: 

[Hj Q: Have you had any contact or communications 
[is] with him since he left? 

|[i«l A: No. 

[i7i Q: Going back to Mr.Teague for a minute, are 
[i*i you - are you aware of any interest he had with 
[i*j smoking initiation? 
po] A: I’m not aware of any, no. 

PH Q: Are you aware of any interest he had in the 
pti under-18 market? 

ps] A: No. 

p*l Q: Arc you aware of any interest he had In kids 
psi as cigarette smokers? 
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PI A: No. 

p Q: And regarding Mr.Tredennick, are you aware 

Pi of any interest he had in smoking initiation? 

(4) A: No. 

is) 0: Are you aware of any interest he had in the 
(s) under-18 market? 

P) A: No. 

r«i Q: Are you aware of any interest he had in kids 

Pi as fmokerf? 

[io] 

[i i) Qi. Mr Moore, arc you familiar with the phrase 

[i» ^ Yes, I'm familiar with that phrase. 

[i4j QfcHaaJnr research project that you've ever 
[in couluKd, supervised, or revte'fosfLtfrvolved the 
[i*l coiSireprtif brand loyalty? li 




[i«i d: Cou&you describe for Ipc'lhe kinds of 
[is] res<g$£tegj|at you conducted, jUtpiP^scd. or reviewed 
ism tha|4|^^ed the concept of t^g 

pi) A^wna^ do you mean by ( 
pz] fairly broad question, I guess. Car. yot 
p») special 

(24) Q: rands of stud ies - iroul 

psi exam] 



you 
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hi inv^ggii^Fand loyalty? 

pi A: %j|^lwcVe done - we’v^SS^inalyses on 
PI our a^t ^poking information smoker 

|4j information, to look at both look at 

is: brand%ya|ty from the standppiBt-of. what percent of 
w a requirements do they giveko an 

pi indivitikt±l : brand versus more g&lpohe brand, is the 

m concept Isssaml 

Pi GKiSSStt'ifeiked about adult shooker Information? 
no) A: 

tit) Q: W&ittre would that come from? 

[isi MR^i&lfcLlAMS: I’m going to object as vague. 

does adult smoker information come from? 
UELS: Do you understand the 



: What time period art you 


Q: 

MR: 

[i»l Whe: 

[i4] MSI 

(is) que, 

['«! 

(it) ulking about? 

(it) BY MS. SAMUELS) 

[i*l Q: You mentioned that in studying brand 
[ 20 ) loyalty, you might do analyses on adult smoker 
pi) information. 

( 2 zi A: Yes. 

pj| Q: During what period in your work at Reynolds, 
[24] did you do studies that involved brand loyalty? 
psi MR. WILLIAMS: I think he already answered 


Ml that one. 
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pi THE WITNESS: There were probably two times. 

PI One was in conjunction with certainly developing a 
Mi long-range forecast, which we discussed.Done some 
[51 work recently on that as a pan of the decision 
Pi support in terms of resource allocation, identifying 
[7| opportunities for brands, market opportunities for 
PI brands. 

Pi BY MS. SAMUELS: 

(ioi Q: When you're involved in long-range 

(iti forecasting,how is your research on brand loyalty 

[izi conducted? 

[Hi A: Well, we had the NFO data that we talked 


|u;i about.That was the source for that information. 

;iSi □: So you got the information from NFO. 

[is A: Correct. 

!i7) O: What kind of information did they provide? 

[i*: A: Well, they provide interviews among adult 

[is; smokers in terms of their rate per day and what 

po] brands they smoked and sometimes for what period of 

I 2 i] time, whether they smoked - you know, one brand or 
pz; other brands. Information of that nature. 

[23] Q: And would you then process that information 
p4] in some way or analyze it in order to study brand 
psi loyalty? 
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(i| A: Yes. We'd do analyses of that data to 
pi understand what percentage of smokers were loyal to 
PI a single brand or used multiple brands or, you know, 

(4| were more likely to switch and those kinds of 
[S] things - switch brands, those kinds of things. 

(*i Q: And how did you do that? 
pi A: I’m sorry. I’m - using statistical and 
Pi quantitative analysis techniques. 

PI Q: So you might look at, for example, what 
[ioi brand a particular survey respondent smoked? 
fit| A: Yes. 

[i 2 ! MR. WILLIAMS: Could wc have a more specific 
[i3] question? 

[K] THE WITNESS: Yes, we would do that. Yes. 
ns] BY MS. SAMUELS: 

[is; Q: And how would that lead you to any 
[it] conclusions about brand loyalty? That's my 
[is] question. 

[i»] A: Well, if more - if more smokers for a 
po] particular brand smoked that brand only and no other 
pi] brands, obviously that brand would have a higher 
[ 22 ] brand loyalty rate than - than a brand that had 
P3] many smokers who smoked other products as well as 
P4] that brand. So you could compare brand loyalty 
f 2 S] rates in that fashion. 
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(ij Q: Okay. And in your recent work in decision 
pi support, could you describe research you've done 
pi concerning brand loyalty, 
w A: Essentially, it’s the same concept, except 
Pi we try to divide that, try to identify that 
(sj geographically, so that we can better understand - 
tn if a brand has less loyalty in one geographic versus 
PI another, then that might mean that the brand has an 
[bj opportunity to.gfcin some business there by - among 
(•to) smokers WS^Ire already smoking the brand, to get 



tm them to 
(12) 

|tai the UnitccjQStati 
(i*j A: Yes| 

(is) United 
[iq Q: Is 
tin States, o 
ftsj down? 
tug A: Typ|i 
( 20 i territorieP 
P'l 



re often. 

y geographically, is that within 


i of our work is witf£m,the 


certain regions df the United 


Cities? How do you 


rtuir sales regions, sales 




PZl 

pal 

P«l 

PS] 


Q: How many of those arc there ?p 
A: Right rrew thcrc arc twenty re 
Q: Is NFCpfe the source of youifi 
A:No,lt^^. f«l | 

Q: Wh^ls.thC source Myour data 


i adult 



(ij smokers? 

pi A: We hasource now that we i 
pj Tracker. 

l*l Q: Are cijgjire^es a product category with a 
pi relatively of brand loyalty? | 

(*l MR, WILLIAMS: As compared to need 

Pi a context 

jf: Do you understai 

No. He needs a context. 

I understand the question, but 





BY MS. SAMUELS: 
of any other consumer products 
brand loyal than with 


MR. WILLI, 

THE WITI 
(iz) relative to 

(13| 

(i*l G: Can 
[is] where 
m cigarettes? 

[i7] A: I don’t know. I really haven’t studied a 
(i«) lot of other consumer products. I’ve been here for 
(is] 27 years. So - I don’t have a basis of comparison 
pot or information to compare. 

pi) Q: Who would be the best person to answer that 
pzj question? 

pal MR. WILLIAMS: Well, is the question - the 

p*l best person to answer it depends upon the question 

p*l you asked. Compared to what type of industry? I 
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(i) don't, know how he can possibly answer that question, 

m your most recent question. 

pj BY MS. SAMUELS: 

pi Q: Can you think of anyone else within Reynolds 

ts) who might know the relative brand loyalty rates of 

m consumer products? 

m A: Not to my knowledge. 

pi Q: Are you familiar with the phrase "young 

pj adult smoker"? 

[id A: Yes. 

(ii) MR. WILLIAMS: Young or younger? 

i, 2 ) MS. SAMUELS: Young. 

ii3) THE WITNESS: Young adult smoker? 

(i*l MS. SAMUELS: Yeah. 

(is) THE WITNESS: I’m sorry. I misunderstood 
(is) you.No, I’m not familiar with that phrase, that I 
li7] recall. 

HD BY MS. SAMUELS: 

(is) Q: Have you ever heard that phrase before? 
pm A: Not to my knowledge. 1 think we've always 
pi) talked about younger adult smokers. 

pi] Q: Has any research project you’ve conducted, 

pj) supervised, or reviewed ever involved younger adult 
p*i smokers? 

psi MR. WILLIAMS: Well, he already testified to 
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ID that earlier. Asked and answered. 

pi THE WITNESS: Yeah, I did answer that. Only 

pi forecast work that we discussed. 

(*! BY MS. SAMUELS: 

(si Q: CouJd you briefly describe the kinds of 
i«i research that you may have conducted, supervised, or 
(7) reviewed involving younger adult smokers, 
m MR. WILLIAMS: Asked and answered. He 
PI already did. 

no] THE WITNESS: Yeah, we did.The only 

lii) research that I did was what we discussed in the 

(i 2 ) forecast. 

[is] BY MS. SAMUELS: 

[i*j Q : Were any of the younger adult smoker 

(is) projects that you may have conducted, supervised, or 

[is} reviewed brand specific? 

(i7i A: We reported information on specific brands, 

(i*l yes. And that was necessary. 

|i»i Q: In the context of the younger adult smokers? 
poi A: In the context of the forecast, it was 
pi) necessary to forecast specific brands out into the 
p 2 ) future. So we looked at all the brands that we had 
(23j information on. 

p*j Q: How did the information on younger adult 
ps] smokers relate to the brands? 
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A: I'm sorry. I don't understand that 


in 

tai question. 

PI MR. WILLIAMS: Objection. Vague. 

w BY MS. SAMUELS; 

isi G: Weil, I believe that you stated that data on 
tsj younger adult smokers was necessary to forecast for 
in the brands. 
t») A^tt wus one of the ~ 
m P$!R. WILLIAMS: Object. It s a 
(toj mis^ii|i@terization of his testimony. 

(til MS- SAMUELS; I’m sorry. What did you say? 

: It was only one of the inputs. 


I'*l 

[15! 


Butlyes, wc thought it would be helpful. I stated 

[i*l thap&%p! 

bsss&s&i BY MS. i 


[>51 

(i*l 

[in 



G; And now would it be hel 

we've already dy ti^se SEthat. that 
[i»t we were tpVing to forecast years out 

list inte^^&re.And by understandin^all of the 
poj smbJdifgjjtge groups in terms 
pil rate and brand preferences, ai| 
pz) those v..age those age groups Qver 
pa) give yp#I¥l^ast one idea of 

p*j indusop|B<nyR a 


PS) vol 


G^ght 




icidence and 
able to roll 
, it would 
the 

i and shares and 



;een years from 


at we used, 
forecasting 
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x age range did 

4 


only one of the m$| 
point when your wft: 
er adult smoke. 

3 ult smokers indud 
vc - the younger adult siftpker 
. that we talked atKj^ygj^search 
18 to 24.The - tEe under-age 

m nonresirarch forecasting data t^^^^iad, we did 
Pi havl'lifii^data on 14 to 17 yc^r $ 4i^age group that 
tio] we coi^^ftso incorporate into me foiecasL But it 
, information that came from the NFO 
; not from any research study - 
teeing research study that had been 



e category younger adult smoker 
[id ever include 14 to 17 year olds? 

Em MR. WILLIAMS: He's already testified it 
[is] didn’t. 

[ibi THE WITNESS: It did not. 

pci BY MS. SAMUELS: 

PH Q: Are you familiar with the phrase "usual 
P 2 ] brand"? 

pa] A: Usual brand, yes. 

p*l Q; Has any research project you've ever 

ps] conducted, supervised, or reviewed involved the 
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[i] concept of usual brand? 

PI MR. WILLIAMS: Are you saying supposed to 
pi brand loyalty? 

I*) MS. SAMUELS: Yes. 

pi MR. WILLIAMS: As opposed to brand loyalty. 

[si THE WITNESS: It's another measurement out 
[7] of the Tracker and/or the NTO data. 

IB) BY MS. SAMUELS: 

pi Q: Do NTO and Tracker data basically include 
[ie] the same components? 

Mil MR. WILLIAMS: Well,I'm going to object. 

[121 Let's find out what components they arc, 

rial THE WITNESS: That's - that's a very broad 

[i*i question. I don't know how to answer that question. 

US] BY MS. SAMUELS: 

[is] Q: Okay. What did NFO data - what kind of 
[i7) information did NFO data give you? 

[is] A: NFO data, as I mentioned before, it was 

UBi household information answered by the head of the 

ps] household about smokers in the household in terms of 

pil what brands they smoked, demographics of those, and 

pz] only reported to us as adult smokers over the age of 

[23! 18, with the one exception where we got the 

p*l information for forecasting. 

ps) And, also, wc got information in terms of 

Rag* 84 

[i] what other brands they smoked, if they didn't - if 

pi they smoked more than one brand, or purchased more 
pj than one brand, information on whether they 
[*1 purchased by the pack or the carton. And I think 
[5] there were periods of time where wc collected 
l«] information on what type of outlet, retail outlet, 

Pi they purchased products from. And maybe what their 
PI previous brand they smoked was. So wc could begin 
pi to understand some switching information, had they 
[io] switched from one brand to another. It was that 

(ii) cypc of information. 

[iz] Q; What kind of information doesTradter give 

[is] you? 

[i*i A: Similar information except Tracker is done 
| [is] through telephone interviewing. It’s done not to ^ 

[i6| head of households but to specific adult smokers. m 

(171 And in addition to some of that type of - the type m 

[is] of information 1 mentioned before on NFO, on v _, 

[ibi occasion I think there are some questions asked 10 

poj about brand awareness, 
pn Q: What docs brand awareness mean? 

PA A: Specifically, if there are new brands that 
ps) have been introduced into the marketplace, whether 
p*j smokers might be aware that that new product is in 
ps] the market, those kinds of questions. 
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|i) Q: Anything else? 

C 3 A: That's primarily it. 

pi] Q: Could you describe for me the kinds of 

W research that you may have been involved in that 
jsj discussed usual brands. We may have started, but we 
1*1 didn't finish. 

P) MR. WILLIAMS: He’s answered that, 

m THE \ftfFTNES$: I finished all the ones that 


(9j I've beei 
(i«l already ml 


[is] usual brand"? 


fed in.Those are the ones that I 

BY MS. SAMUELS: 

• with the phrase "first 


f«<] 

[»SJ 


A: Ye 
Q: Ha; 

[i*l conducted 
[in concept? 
[1*1 MR. Wl 
[i?! younger 



[SO] 

P'l 


MS. S 


en that phrase. N, 
earcb product thai 
upervised, or revirwe 
ual brand? 

You mean first 
poker? 



: No. I mean first 
MR. WILLIAMS: Without the 
( 22 ) smoker. K..^ 

P3) THE WITRES’S^N 0 - I’d say no. 

Q: In what context 


p*i 

P5| 



t'i 


A: I’vi 


Pi the work 


Pi 

HS 


Q: Do 
MR.WIU 


[$i phrase". 




i phrase in, I 
ianc Burrows had dohttv 
w what that phra: 

Jo.v.v.w.v.v.'ri! 

Excuse me.Are we on the 
brand" without tisiTwortis 


t phrase? 


he of 
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I®) “younger a^g|s§5mokcr' at the end 
: Yes. 

: Just that word 1 
: No. 

SSSSSSKS 

BV MS. SAMUELS: 
ow by what age most smokers have 
usual brand? 

^ it. 

[u] Q: And t^S&arc you familiar with the phrase 
[is; “first usuai hfflhd younger adult smoker"? 

[i«l A; I thought that's w hat you were referring to 
(iT) before.Yes, I am familiar with that phrase. 

[i*j Q: Or FUBYAS? 

A: FUBYAS, yes. 

Q: Has any research project you've conducted, 
pi; supervised, or reviewed ever involved the concept of 
pzi first usual brand younger adult smoker? 

P3j A: Again, I think some of the work that Diane 

P4) Burrows had done. My involvement was more of having 

ps; seen the results of her efforts. 


[i»l 

poj 
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[i] Q: Was that during the time when you were her 
Pl supervisor? 

P] A: I don't - I don't recall exactly. I don’t 

W believe that I was her supervisor at that time. 

is) Although, certainly, some of that work was done when 
m she was involved in - as part of this long-range 
Pl forecasting issue as well. 

!»i Q; So if you weren't her supervisor during 
m those periods, in what context would you have 
[io) seen her work on first usual brand younger adult 
in) smokers? 

[1 2 ] A: Probably as part of a presentation or a 

[13] report. Generally, those marketing research reports 
[i4i were generally sent to other managers within the 

[is] marketing research department. 

[i*i Q Do you know if they were sent to anyone 
fi7) outside the marketing research department* 

[it] MR. WILLIAMS: Let’s be careful here about 

[is] which reports we're talking about. Is this her work 

po] on FUBYAS? 

pi] MS, SAMUELS: Yes. 

P 2 ] THE WITNESS: I don’t know. 

pa) BY MS. SAMUELS: 

p4] Q: Do you recall being at any presentations she 

[25] gave regarding first usual brand younger adult 


Pag® 88 


[i] smokers? 

Pl A: I believe I was at one presentation that was 
p] made. 

[4] Q: Do you remember what it was about’ 

[Si A: I don't recall the exact title. I do know 
[«l of the presentation.The presentation involved 
[7i looking at adult smokers and their claimed usual 
m brand information, their brand loyalty, and their 
m switching - the propensity to switch brands and 
[to] comparing that among various age and demographic 
[i i] subgroups but, again, among 18 and over adult 
[iz] smokers. 

M3] The first usual brand younger adult smoker 

[i4] concept was looking at, again, adult smokers but 

[isi having the implications as to when they first 

( 1*1 started smoking one brand that they call their usual 

[17] brand and became loyal to,and what did that - how 

[ 1*1 did that play out over time in terms of brand 

[is] loyalty, and how did it contribute to brands' 

po[ growths and decline in the marketplace. 

pi] Q: Do you recall when that presentation took 

P 2 j place? 

p3] A: I don’t. Not exactly. I don't. 
p4| Q: Was it in the 70s? 

ps; A: I don't know. Honestly don't know. I would 
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mj have thought it would have been early '80s, but I'm 

pi not positive. 

pj □: Do you know where that presentation took 
H) place? 

(Si A: It was within the marketing research 
t«i department. 

Q: Who else was there? 

A: Just other - other managers within the 


PI 




pj marketing research. 


(its : 3Qgp||gjyou know if Mr. Teague was there? 

(iij No, he was not. 

(i 2 i know which other managers in 

ini mkjketing research were there? 

ieve it would have^been Greg 

head of the 



I John Hribar, wbotvi^ 

* t at that time. I be|$rite Dick Nordine was 
[in in3 d KEE^93»cncation, Perhapsjim -Relieve Jim 
(is) Gemma was there, yes. 

3: Why don'fj 
TNESS: Gemma? 



■ It was ! a small group. So I 
[ 22 j have been about all. 
pi! M$ SAMUELS; I'd like to 
(*<1 five-fe m trareak, 
psj TKt^TNESS: 


hi 

(21 

PI 

w 


jMP«8|LlAM$: All right 

; taken from 10:54 ! 

BY MS. S 


.^1 I 


is) undef : oatb. 


mind you again thpl-yo-uiffc still 



II that, 


iat may 


ut a 


11:05 a.m) 


1«1 

m This 

PI sami 

m 
[101 
I"1 


MF WILLIAMS: You don't need to|do that. 




nows he's under he knows the 

ctions apply. 

NESS; Yes. 

BY MS.iilSftllLS: 
the break, we were talking about a 


[i 2 ] prestffiitiSbn you had attended given by Diane Burrows 

HU regarding first usual brand younger adult smokers. 



.entioned that some managers in 
search were there. 


[i«i ma: 


[in A; Yes. 

[ill Q: Was there anyone else besides managers in 

(i»l marketing research there? 

poj A; Not at that specific presentation, no. 

pi) Q: Do you recall another presentation reg ar di n g 

( 2 zj first usual brand younger adult smokers given by 

123) Diane Burrows? 

pil A: Noc another presentation.The same 

[25] presentation, I believe, was given to some other 
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m groups. But I don't know any of the details of 

C2i those, 

pj Q: Did you attend any of those other 
i*l presentations? 

;s] A; No, 

s) Q; Do you know if any of those other 

I?] presentations were made to employees in brand 

m marketing? 

19 ) A: I believe that was the case, yes. 
no) Q: Do you know how many presentations - how 
(i i] many times that presentation was given? 

(121 A: No. 1 don't. 

(i3! Q: And wouid that have also been in the early 
(i*l '80s probably? 

(is] MR. WILLIAMS: He said he wasn't sure, 
ns) THE WITNESS: I'm reaiiy not-I'm really 
(i 7] not sure. I don't recall exactly when that 
(i «1 presentation was, 

HU BY MS. SAMUELS: 

[2i3] Q: Was that presentation given to other groups 
( 2 t) in the same year you saw that presentation? 

[ 22 i A: They were all - whenever she gave that 
pal presentation, it was all right around the same time. 
( 2*1 It was upon the completion of it. 

[ 2 s] Q: Are you familiar with the word "switchers"? 
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(i] A: Yes. 

PH Q: Has any research project you've conducted, 

PI supervised, or reviewed ever involved switchers? 
i*i A: Yes. 

(S) Q: In what way? 

(q A: Again, in the same way we were talking 
m before. One, in conjunction with developing 
pj forecast and understanding brand switching as it may 
K apply to forecasting. And, again, the other would 
lid] be in terms of where there may be opportunities for 
in] a brand to increase its - its business by gaining 

[ij] switchers in the marketplace among adult smokers, 0 

(is] Q: Did any of those studies ever involve the £ 

(uj Camel brand? 

)[isi A: Involved all of our brands, yes. 

[i«! Q: Including Camel? 

[i7] A: Including Camel. 

[iat Q: What is a switcher? 

[is) A: There arc two types of switches. One is a 
pc] temporary switch that's short term in nature where 
pi] on an occasion a person - let's say a Marlboro 
(221 smoker who smokes Marlboro 90 percent of the time 
pal but on an occasion may buy another brand if it maybe 
( 2*1 is discounted, cheaper at retail, discount promotion 
[25| or some other kind of promotion, but then still goes 


03 

in 
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HI back to smoking Marlboro on a usual basis. 


pi 


The other type of switch is essentially 
pj where someone who has been a usual brand Marlboro 

hi smoker and smokes Marlboro 90 percent of the time 

pi moves to smoking a Winston or a Camel or some other 
M brand the majority of the time, which is a more 
m permanent kind of switch. 

(*] Q: Hayifyou ever been involved in any study of 
(*) why smtikers snatch from their usual brand, the 
[to] second typt'tif switch you just discussed? 

Hi) A: Weil. we'yc looked at things like 

(is] price-rel^Sifw&ching among adult smokers. For 

(is) example,"when savings brands or value brands became 


iuj prevalem 
(isi smoker-: 
(i«! brands d 
(itj from coi 
[i«l sales info 
(iq factor th 
pcs brands 



marketplace and thfcre was a lot of 
behavior from priced 

ower priced brand!, that was not 


Sumer Ipformation.That wasfrpmStudying 
j^stion and — 1 — 

“oii^fously drove the deve 
^^rketplace. From a C& 
pi) standpoint.no. 

Q: So yod'baye studied price-re la 

p3i Any other 


ce was a 
|(t of those 
rs 



HI a major factor? 


MS. SAMk^p: (Nods head.) 

MR. WILL^Mi: Thank you. 

BY MS. SAMUE 
u tliink of any othe 

8? 

w what other factors cause people 



01 

m influence 
(10) 

in] to switch b 
ini 

(isi switch bi 
(i*l A: I just 
[iq I mean, 

(i«l 
sin 



that 


low if advertising causes people to 


,orit know of other factors. 


MR. WILLIAMS: Just answer the question. 

THE WITNESS: I don’t know of other factors. 
(i*l I know -1 know there arc product factors that 
(isi cause people to switch brands, 
pa] If someone becomes dissatisfied with 
pt( the product or Is looking for a different type 
122 ] of product, for whatever reason. I’m familiar 
pa) with those switching kinds of things. But outside 
p*r of that, no, I’m not familiar with any other 
psi factors. 
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[,] BY MS. SAMUELS: 

pi Q: Who at Reynolds would know if there are any 

PI other factors that cause people to switch brands? 

i*] A: That would be more of a - of a traditional 

is] marketing research kind of a function. So it would 
t»l be - it would be people involved in doing marketing 
PI research among consumers to - you know, that type 
Hi of - based on either focus groups or some other 
m kind of quantitative research. 

|io] Q: So who would be the best person at Reynolds 
[ii] to ask that question of? 

(121 A: Currently? 

[ia| Q: Yes. 

(i*l A: Probably would be Doug Weber, who heads up 

[is] that function. Or Dave Iauco, who he reports to. 

(iei Doug Weber reports to Dave Iauco. 

[i7] Q: Are you familiar with the phrase 
[mi "replacement smokers"? 

[is] A: No, it’s not a term I’m familiar with. 

[ 20 ] Q: Have you ever heard it before? 
pi] A: I think I've seen that term recently in the 
p 2 ] media.That's - that was my first and only 
pal exposure to it. 

p*] O: Are you fa miliar with the phrase 
[25] “presmoker'? 
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(i] A; Prcsmokcr? 

Pi Q: Yes. 

PI A: No. 

hi Q: Have you ever heard it before? 

!S] A: No. 

m Q: Are you familiar with the phrase "learning 
in smokei"? 
t»l A: No. 

(?) Q:: Are you familiar with the phrase “new 

(10] smoker"? 

[11] A; New adult smoker, yes. 

(i 2 ! Q: Has any research project you’ve conducted, 

[isi supervised, or reviewed involved the concept of new 
(i*i smokers? 

[is] A: New adult smokers, yes, it has. 

(i«l G: Could you describe those research projects 
(in forme. 

in; A: Again, it’s based on either the NFO or the 
(isi tracking data, and it’s looking at smoking incidence 
poi among 18 to 24 year old smokers and trying to 
pi] determine, then, based on their smoking incidence 
( 22 i versus the population, what percentage of those 
P31 might potentially be new adult smokers as opposed to 
124 ] smokers that are already in that group, 
psi 


So it’s an inference, not a direct measure 
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in that we have on anything of that nature. 

Q: And how is that inference made from the 


tn 

PI data? 

(4| A: 'Well, if you look at the size of the 18 to 
[sj 24 year old population, and based on NTO - well, 
t«] currently the Tracker information, look at smoking 
incidence among adult smokers 18 to 24, times the 
population, if you do that year by year by year, you 
M begin to understand how many new adult smokers may 
no) haTOUjUSSfed the marketplace. 

QTIs there any way that you factor into that 


PI 

M 


1") 

|iz) CC 



people who may have quit smoking? 
As-We don’t have any measures of quitting, 
^to 24 the group Refolds currently 


■' !? Is 


inn MR. WILLIAMS: Currently? j 

[17] th®lp3«8»^cstiori? 

MS. SAtijfiiELS: Today. 

" JAMS: Today. Ia»l£aTto>hat? 

>: To determij#ih«ti-imber of new 

pig adult smokers. 

( 22 ) MCWILLIAMS: I think you better establish 

(23) that looking at that, t^^TOaine new 

p 4 | adult: 




PS| 



ESS; 


/c - tq 


■ kriowledgc, no 



n looking at that 
I'd ever done any 
, it was looking a 
and trying to draw 8 

I 

er today is no. 
arch done under 
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eve that currently, 
c 21 and ovcr.Th 
iokers 18 and olde 


You'd 
of that 
to 24 year 
iwilifercnces about 

, , . 

years old. And, w 
c research 
>e tracking 
in Tracker, for 


BY MS. SAMUELS: 
g what period did you conduct, 

(i4] superyMj^pr review research projects involving new 

[is; smok fers? J .; 

do A: Agamftnat was back during the time period 
(i7) we were trying to develop this long-range forecast, 
(i»i which would have been early '80s, I believe, maybe 
|i#l even late ’70s to early '80s. 
po) Q; Was there ever a period when the smoking 
pi] incidence of an age group different than 18 to 24 
fz?) was used? 

( 23 ) MR. WILLIAMS: You're going to have to be 

[24] specific. What is the question? 


PS] 


Can I have it back? 
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[1] (Previous question read by reporter.) 

[ 2 ] MR. WILLIAMS: Smoking incidence? Can you 
pi rephrase that. 

( 4) BY MS. SAMUELS: 

[s] Q: I believe, Mr. Moore, you stated before that 
is; in doing this research of new adult smokers, you 
[7] looked at the si2e of the 18 to 24 year old 
(0 population and also the smoking incidence rate among 
[B] that population. 

[io] A: Correa. 

in] MR. WILLIAMS: Yes. But my problem was with 
[iz] the next question, which I'm not sure was sequltur 
[to] from the previous question, 
pi, BY MS. SAMUELS: 

l<s] Q: Was there ever a period, since you’ve been 

[t«l at Reynolds, that you looked at the size and smoking 
(i 7, incidence of a different group than 18 to 24 year 
(IB) Olds tO - 

[is] A: We did it for all the groups when wc were 
po] doing the long-range forecast - 18 to 24,25 to 34, 
pi] 35 to 49, and over - 50 years and over - smoking 
(221 incidence and size of the population among those 

[ 23 ] groups. And then we aged that out into time and 

[24] said assuming - given the government census and 

ps) population forecast, assuming the smoking incidence 
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[1] stayed with that group or whatever, then what would 

[ 2 ] the size of the industry be, what would brands look 
P) like out five, ten, fifteen years into the future. 

(4] So it wasn't just the 18 to 24 year old 
[s, group. It was all the relevant age groups that you 
m could then age out in time, five, ten, fifteen 
m years. 

m Q: Did that ever include 14 to 17 year olds? 

Pi A: Only in that one specific incident when wc 
(io) were doing the forecast. 

(ft) Q: What's the definition of a new smoker? 

[in MR. WILLIAMS: I think he said he's familiar 

(13) with the definition of - 

(14) THE WITNESS: Well, we don’t collect 

[isj information on new smokers.Therefore, we only- 
|(is) we just get an inference measure or guesstimate as 
(i7) to how many new adult smokers may be in the market 
[iB] based on the methodology that I just mentioned. 

Itoi BY MS. SAMUELS: 

( 2 q Q: Are those kinds of proj ections - if that’s 
I 2 i) the right word - being done today still at 
| 22 j Reynolds? 

123] A: Not to my knowledge, I don’t know of anyone 
R4] that's doing that. 

ps] Q: Do you know when Reynolds may have stopped 
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(il trying to predict the number of new smokers or 
tzi trying to forecast the number of new smokers in the 
pi population? 

W MR. WILLIAMS: I'm going to object. He said 

(si they did it once in connection with forecasting, So 
PI I don’t understand what you mean by when they 
m stopped. It was not a repetitive, continuous survey 
p) they were : doing»They did it once. He's already 
M told you isyhen they did it. 
dot THE WlfliaSi: That’s my only familiarity 
tm with it. f 1 ' < 

,,2, BY MS. SAMUELS: 

projections that wc discussed for 18 
d 35 to 49 year oldsoyerc only 


[i*l 


Q: So 
(i4) to 24 , 25 
(i6i done oni 
A: No. 





(it] age group 


ose age groups - those adult smoker 

cd in terms of sfli bjfccr lfacidencc 


(i«i and those kindsJlf things out ofTra< &^ffl 9 « »n 
(i91 ongoing basis* lid that data is just routine! 


poi recordedp@Si^^|)u know, among th 
pi; demographic data among adult smo: 

122 ] reported oaagongoing basis. 

123) Q: And d^^li^nolds use that 
(24j the number^|Kw smoJ 
[ 26 ] A: Not .toflajUi o. It's j- 



irofil 





(ij in terms 
B compare bi 
P) informa do 
Pi 0: So wb 
]6] included I8t 
m people that 
m smokers sto; 
m A: I 
p] done - as 8 ' 

[io>i completed 

[ii] thcTobaco 
fin And wh 
(is) those 
(i4j The othej 
(if] Is that we f< 

[iq useful to us in 


ge and sex demo; 





d look at share of smoke! 

,^g demographic groups 
d the forecasting projects mat 
, 25 to 3 4 , and 35 tb'W'yea,r old 
used to forecast tl^^^fer of new 
;g conducted at Reynolds?: 
exactly, but that • 

‘ore, I believe that. wt^k . t was 

very early ’80s in preparation for 
id Whitaker Park facilities, 
t decision was made to build 
orecasts were stopped, 
ig that drove us to stop that, 
t the information wasn’t very 
elplng us to prepare long-range 
(it] forecasts. Wc didn’t know that initially at the 
[it] time we started. 

|i«! But that was, like I said, only one set of 
poj data in conjunction with many other things that we 
pi) were looking at. And it was dropped because it 
( 22 j wasn't particularly useful in helping to develop 
(23) long-range forecasts. 

124) Q: Why wasn’t it useful? 

ps) A: There was too much uncertainty surrounding 


Pag*103 

in it.Wc had very, very small sample sizes which 
pi weren’t very reliable, particularly in - that was 
pi definitely true among the 14 to 17 year old age 

(4] group. It was very statistically unreliable. ■ 
is The second reason was that there were other 
m factors affecting industry volume and brand volumes, 
m such as pricing and taxes and so forth, that were 
is] much more influential in terms - and had a bigger 
I?) impact on the longer range outcome. 

(toi Q: When you were doing this forecasting work, 

(til was that in the late 70s, early '80s period? 

[121 MR. WILLIAMS: Which forecasting work? 

[i3| MS. SAMUELS: The first forecasting work you 
H4i did at; Reynolds. 

(is) THE WITNESS: The first forecasting work I 
|t«i did? 

[17] MS. SAMUELS: Uh-huh. 

[is! THE WITNESS: I've been involved with 

pa] forecasting for Reynolds since the day I came to 
[ 20 ] work at Reynolds. 

I 2 i) MS. SAMUELS: Okay. 

I 2 Z] THE WITNESS: In various forms, from 

(23) assisting with the forecast and trying to improve 
124] the methodologies all the way through - up until 
ps] about three years ago. where I was actually managing 
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[il the - that function. 

pi So my involvement, that’s been throughout my 
pi career with Reynolds. 

(*) BY MS. SAMUELS: 

(si Q: Let's talk about the period of the early 
i«i '80s. At that time, how would a forecasting project 
(?) be initiated? 

PI MR. WILLIAMS: He’s already testified to 

(*] this. 

Ii*) THE WITNESS: I thought I had answered that 
ini question. 

Ii 2 ] But there were two types of forecast. One 
[is) was the manufacturing production scheduling, 

[H] manufacturing distribution forecast, which was an 
[is] ongoing weekly updated forecast for production 
[is] scheduling, distribution of products. 

[i7] The other was essentially the annual 
(i»l planning forecast which, again, was an ongoing 
|i*l thing, usually updated quarterly, which was more for 
120 ) financial planning for the company, in terms of - 
ptj and the only exception to those was when we got 
[221 into this longer range forecasting project, which 
[33] we’ve been discussing for the TobaccoviUe, Whitaker 
(24) Park facilities, a long-range planning kind of 
jps) issue. 
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BY MS. SAMUELS: 

Q: Who instructed your department on what kinds 
of forecasting research or projects to conduct? 

A: Executive management. 

Q: Who in executive management? 

MR. WILLIAMS: Whoa, whoa. whoa. At what 


hi 
PS 
PI 
Pi 
TO 
TO 

PI period of time? 
t»! MS. SAMUELS: Early '80s. 
m :&1R. WILLIAMS: You started off by saying 
(io! wli$nudid ; he start to do this. And that goes back to 
til] th^,,’55s.Are you into the long-range forecasting, 
|izi w ^-iasmi cted him to do that, or his general 
(i3! fo^casting duties? 

SAMUELS: The forecasting duties you had 
(isi in§ihe||)enod of the early ’80i>I Nw^ 

NESS: The long-r^ifllortcasts? 
d, outside of this long-range 
(U! facilities planning forecast, the 5S “ K ' _!r 
S an ongoing fun 

—Jp*™** “ na6en p 

planning for the company anjLg, 

(zzi manufacturing production nee 
pm T| p 3 res an ongoing fum 
p<! frequency iSf updares fpr thai 
psi what^ef^pecifieCfcy^xecui 


!<•] 

P7] 





oj the 
id it was to 
ds for financial 
Iso the 
e company, 
the 

Orth were 
gement in terms 
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til ofggjgpij^ey thought the coiinpany needs were. Some 

is] of’th lffifl& for reporting to management 

P) purpose st : in terms of their pia npffifr 

Hi Tfe^Sftig-term facilities dd&3ap«?ent 

is) forecast was, again, an cxccufeve.Laa.nagcment 

t«i rcqueWbecause they were considepng replacing and 

PI upgri£iii|j those facilities. 

P"* BYMS.|^.S: 

Q: And who in managemefit requested that that 
[io] worili^jionc? 
pi) MRiWILLIAMS: Which - 

M&*$$MUELS: The long range. 

Tl^ WITNESS: The long-range forecast? 1 

[i4j beUeW'Specifically it came from Gerry Long. 

: BY MS. SAMUELS: 

Q:pl^$iilt come from Mr. Long directly to you? 

A: Through my manager. 

Q; Which was who at the time? 

A: I believe -1 believe I was still reporting 
poi to Uzie Frydman at that time. At least part of the 
pi] time. It may have been Larry Hall after that. So 
( 22 ) it -1 forget the exact - somewhere during that 
[23! time period I think Uzie exited and maybe I was 
p«l reporting to Larry Hall. 

psj Q: So there were certain kinds of reports or 


m 

PI 


[121 

[13J 


(IS] 

(IS) 

im 

(i*i 

(IB! 
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li| research that were done on a regular basis: is that 

W correct? 

ft) A: Correct. 

(41 Q: And there were other types of research or 
fsj reports that your department received requests to 
to do? 

TO A: As a special request to do, right. 

TO Q: Besides the long-range forecasting or 
l»i planning research that we just discussed, were there 
(io) any others that your department received special 
(ii| requests to conduct? 

M 2 ) MR. WILLIAMS: Do you recall? We’re back in 
in] the 1980s now. 

[i4] THE WITNESS: Yeah. 

(i s] MR. WILLIAMS: That's fifteen years ago. 

M*l THE WITNESS: No, I don’t recall any others. 

[it] Wed get forecast-we'd get questions about the 
[I*) forecasting we had issued, but things of that 
[i ij nature. But as far as specific projects go, I'm - 
[ 23 ! I don't recall any, no. Certainly nothing of that 
pi] nature. 

[22] BY MS, SAMUELS: 

pal Q: Did Mr. Frydman have any brand marketing 

[24] responsibilities in the early '80s? 

PS] A; No, he did not. 

Paga 108 

[i] Q: How about Mr. Long? 

TO A: Gerry Long was an executive vice president. 

13 ] 1 think he had sales marketing and some other 
I*] functions of the company and was also part of the 
TO Executive Committee which was certainly responsible 
TO for long-range planning for the company. 

1 7] So -1 mean, as fir as a brand - 
is) responsible - I mean, he had responsibility for all 
TO of marketing and all of sales and - as an 
[TO executive, not specifically for a brand. 

Hi) Q: During that period of the early '80s, did 

[TO any employee in brand marketing ever instruct you to 

[13] do a particular type of research or report? 

[14] A: No.They would - they would request 

(i s] forecast information from us, the forecast itself, ^ 

(TO in terms of volume and share of market, projections, ^ 

(i n and information on pricing and things that we - 
[•«] like that that we track. But nothing - they were 
[TO never involved in - nor did they utilize nor did we 
poj issue to them anything having to do with a 
pi] small-range forecast. 

tag Q: Still in the period of the early '80s, who 
pa] would your forecasting documents be distributed to 
pH) within Reynolds? 

ps] A: There were only two types of individuals. 


oo 

to 


cn 
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HI Those that were directly involved with the 
tu long*rangc planning of the company as part of the 
pi executive group, you know, that would - had to have 
Pi been involved in making the decisions about the 
1*1 expenditures on the facilities themselves, and then 
f*i others in the marketing research department that had 
m a need to be aware of information that went into 
m these foa^casts^either from a standpoint of being 
pi able to s^cak to/thc validity of the forecast or 
jtoi would hi^pShe input into how we might improve 
in] forecast^; 

nzi Q: Wd»i£iiliSS£ reports distributed to anyone in 
fi3] the marketing department? 

(i«l A: Only:- nftone in brand marketing. I 
(i*j believe %^as:4tstributed to perhaps ^eihead of 
H«] marketirig who Was pan of the Executive Committee on 
]i7] the 

(tej nor to anyone i 

(is! Qi Wl$^%p be head of marketing in the early 



g. But not below that level 

* ‘I; 

critically wo rkir.g on-tiwtsbrand. 



poj ’80s? 

pi) A: You know, I don't recall. I'm : 

[ 22 ! you look atthe reports, there woul d be - la tely he 
its] a name on j 

Q: NowLwantto talk^^t the j m 


twi 


psi 1971 to 



sent.; 


d marketing 


in ever lnstf^^#|TJu to do a panic 
P! research o: 


Pi A: 1 get 

Pi time. What 

Pi Q: From* 

PI A: That' 

m I work wii 
Pi manage me 
pi kinds of 
[ioi Q: Is th 
tii[ someone 
[i 2 ! A: Well, 
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[is] within my 



ch requests for ref 
of report are you : 

marketing, 
job. Yes. I do that t 

marketing, sales,;executive 
."with the research pe^PPS^e all 

iy typical kind of rdfullftiat 
Sd marketing might make to you? 


ertainly - it's something 
f expertise, of course. But whether 
[w] I would sav &s s omething that’s typical or 

0<] repetitive d| opgojng, no. 1 mean, I get a broad 

[i«i range of refueitf'sind problems to look at and issues 
(i7i to be involved in, company issues. 

(it! Q: Has anyone in brand marketing ever 
[i«i instructed you to do research or reports on the 
[ 20 ] sales volume of that particular brand? 

A: Yes. 

Q: How about the share of market? 

A: Share of market, yes. 

Q: How about the share of market for different 

(2S) age groups? 
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A: That's not something that my group gets 
involved with - or got involved with, or gets 
involved with on an ongoing basis. Our only 

involvement with that, as I mentioned before, was • 

this long-range forecast. 

Q; Where would someone in brand marketing get 
that information, share of smoker by age group? 

A; They would get it from Tracker, from Tracker 
reports that are issued. Or. you know, it’s on our 
computer system on an ongoing basis.They could 
access it. 

Q; Is there a particular department that's 
responsible for Tracker? 

A: There is a group that manages the data, but 
the group that's actually responsible for Tracker, I 
would say, would be Dave Iauco and Doug Weber's 
group.They're the ones that deal with that 
information. 

Q: And does the same answer apply for share of 
market among particular age groups? 

A: Yeah,That's the same source, same people. 

Q: And Tracker currently includes data on 
people aged 18 and above? 

A: That's correct. 

Q: Is it true that there are currently some 
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type s of research and reports that arc limited to 
people over the age of 21? 

A: Yes. 

Q: Do you know which ones those are? 

A: 1 don't know specifically, because I don’t 
conduct consumer research.Again, that’s done by 
Dave Iauco and Doug Weber's area. 

Q: Okay. Going back to the early '80s, did you 
ever have any communications with Mr. Iauco? 

A: I don't remember Dave’s responsibilities in 
the early '80s. It’s - it's certainly possible 
from the standpoint of doing company and brand 
forecasts, because there are many, many users of the 
volume and share forecast for the company. 

Q: Did you ever have any communications with 
Lynn Beasley during that period? 

A: I don't believe so, I don’t - I’m not sure 
she was even with the company then. Or, if she was, 
she may have been relatively new, and I wouldn’t 
have had any reason to have any contact with her at 
that time. 

Q: Have you ever worked directly with 
Ms. Beasley? 

A: Occasionally, more recently. 

Q: On what kinds of projects? 
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ID A: Forecast issues and on - certainly some of 
pi my current responsibilities relate to her job as 
pi being over marketing in terms of resource allocation 
j 4 ] and making recommendations on how brands price and 


|S) 


promote and so forth in the market - merchandise in 


r«] the marketplace. 


m 


So, yeah, in the last couple of years. 



t»] espfciaLlyjl've had contact with her. 

tS: Backlto Mr. lauco for a second. If he was 
(id] the^^KSfWnagerfor Camel in the early ’80s, is it 
[it] lik^ythat you would have had communications with 
((21 hin|PII!ti 

( 13 ) Mfl. WILLIAMS: Now he's just speculating. 

^doesn't recall any. 

IESS: I don’t recajl. ^;|ifiid 
[isj say-specific - the short and thINnnuil plan 
[i7] forMISPiifcrniation certainlyiiwcnt 'to all of the 
[i»j brands.Tlffy utilized that in tlj^^^toning, their 
|i»] woi^y^lf he was that brandmana|cr, then, yes, 

(20] he l^^i&ljavc received that information, and we 
pi] would have had some convcrjpjgs^|rm sure, 

( 22 ] regarding those forecasts in the nomjal course of my 
pa] workj^ 

i MS. 

ig the e&jy^SOs, di d,yp u eyer have 
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ns with Fran C 
I did, I believe 
rketing research at 
Member when she m 

t. b 

u ever work dire 




may have 

int in time. I 
tcylthe marketing 

'N. 

her? 


,ve any 
believe his 


g the early ’80s, 

.tions with Mr, Car 
is Rick. 

ufield. I don’t remember any 
y. Again, he may have been one of the 
s a user of forecast information. 
JAMS: Let’s not speculate, Jerry. 

SS: 1 don’t know. 

BY MS. SAMUELS: 

Q: Do you know Mr. Caufield? 

A: I know who he is, yes. I’ve met him. 

Q: Did you ever work directly with him? 

A: Not other than in the course of the 
pi] forecast. 

122 ] Q: How about Mr, Black mar, did you ever have 
pa] any communications with him in the early ’80s? 
pit A: Again, I don’t remember spe cifical ly, 
psi Q: Do you know him? 
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[ij A: Yes, 1 know him. 

( 2 ) Q: Have you ever worked directly with him? 

P) A: On one occasion in his current job. 

(4) Q: And what was that occasion? 
is) A: They were just looking specifically for some 
l«] recommendations in terms of or someone that they 
m could work with that had quantitative expertise to 
(s] help improve our data base, internal data bases on 
P) consumers for direct marketing purposes. 
lio) Q: Now r ,Tracker is considered an internal data 
in] base? 

ti 2 ] MR. WILLIAMS; I’m going to object.What do 
|i 31 you mean by “internal"? You can ask him how he - 
I Hi what he knows about Tracker and who prepares it. 
(is, BY MS. SAMUELS: 

li«l Q: You just used the phrase "internal data 
[i 7 ] base" in your previous answer discussing the work 
f«! you did for Mr. Blackmar, 

Ii«l A: Consultation with Mr. Blackmar. 

pq Q: What does that mean and what does internal 

pi] data base mean? 

P 2 ] A: It means it’s not a - it’s not a shared 
pa; data base that would be available to our 
pi; competitors, for example, 
ps;, MR. WILLIAMS; Thank you. 
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(i;i BY MS. SAMUELS: 

pi Q: Is Tracker an internal data base? 
pi A: In that sense, it’s collected specifically 
(41 for RJR, right. 

[si Q: Are there any other internal data bases? 
pi MR. WILLIAMS: Well, hold on. For what 
pi purpose? This is a huge corporation.There are 
PI myriads of data bases. Can you be more specific? 


BY MS. SAMUELS: 

Q: For the purpose of collecting information on 


[101 

[hi smokers. 


( 12 ] 


MR. WILLIAMS: Same information - same 
[id] objection.This is a company that markets to 
(i4j smokers.They have significant data bases on 
(is) smokers. 

MS. SAMUELS: Do you understand the 


[•«] 

[in question, Mr. Moore? 

[ 1*1 THE WITN ESS: No, I don’t. I mean, I 

[i»] understand the question, but - 
poj MR, WILLIAMS: My objection is it’s too 
p ) broad to possibly answer. 

(22] BY MS. SAMUELS: 

pm Q: The work you consulted on with Mr. Bla ckm a r , 
P4] that was to improve internal data bases you said for 
psi direct marketing purposes? 
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A: One specific data base, yes. 

Q: What's the name of that data base? 

A: I think we call it our smoker data base. 

Q: During the early ’60s, did you have any, 
communications with Mr, Pennell? 

A: I don’t believe so. 

Q: Do you know him? 

A: Ya»T do.\ 

0: Have you .fever worked directly with him? 

A: Ye$8H®X my current boss reports to 
Cliff Pencil currently. 

Q: Hcp ; alSirtk at any other periods other than 
your current position? 

: How about at any.pthcr 
your current posinfei&iffer what? 



BY MS. SAMlJeLS: 
fever worked direct|y‘with 1; | 
g any other perio" 


few years, yes. 

Q: In what way? 

A: In looking for factors that we 
Dotal's pcrferrnapcc m the markc 
responsibl^l^the Dor^J brand an 
be morc. tfimpittim’e with its.key c 



than your 


and Bas 
Q: An 
A: That 
Q: How 
smokers? 

MR. W1L 
by trackin 

MS. SAI 
question? 

THE WIT 
it, only oai 




y data bases at Re 



en he was 
r it to 
etitors, GPC 
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Q: Wha' 
function of 
A: The 
maintain a 



mmitk 

: Can you define wha; .yqu mean 
cct. It's vague and unlcnnpd. 

|: Do you understand the-: 

In the sense that Tun demand 
is Tracker. 

BY MS. SAMUELS: 
smoker data base - what's the 
imokcr data base? 

of the smoker data base is to 
xgemailing list of known adult smokers 
that can be contacted through the mail, either to 
provide brand information or to make promotional 
offers to. 

Q: How many of the data bases at Reynolds 
include information on smokers? 

MR. WILLIAMS: Do you know? 

THE WITNESS: No others that I know of. 

BY MS. SAMUELS: 

Q: So Tracker and the smoker data base are the 
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only data bases that you know of? 

A: Tracker is the only tracking data base. 

Q: Right. 

A: The smoker data base just contains names of 
adult smokers that have been acquired that go into 
that data base for marketing purposes. 

Q: And my question was going to be: Are these 
the only two data bases that you know of at Reynolds 
that include information on smokers? 

A: The only two that I know of, yes. 

Q: Arc there any other data bases that concern 
smokers in any other way? 

MR. WILLIAMS: Object. It's overly broad. 

THE WITNESS: I’m not sure what you mean by 
that. 

MR. WILLIAMS: Vague. 

THE WFTNESS: Data - I’m not sure what you 
mean. 

MR. WILLIAMS: What do you mean by "concern 
smokers'? I mean, it’s a tobacco company. 

BY MS. SAMUELS: 

Q: We seem to have decided that there are 
numerous data bases at Reynolds that somehow contain 
information about smokers; is that correct? 

A: Those are the only two that I know of that 

Pag# 120 

contain information about smokers.There are many 
other data bases, like sales data bases and shipment 
data bases, and those kinds of things. But they 
have no - no smoker information in them. 

0: Are there any data bases that contain 
information about smoking, for example, smoking 
rates in the population, or smoking incidence, that 
kind of thing? 

A: You couldn’t get that without having 

informing on smokers. And those are the only two 
data bases that have information on smokers. So, 
no, wouldn’t think so. 

Q: So in the early '80s, again, did you have 
any communications with any brand managers? 

A: On a daily basis, yes, as part of my job. 

Q: For what purpose? 

A: For the forecast. We talked about that. 

MR. WILLIAMS: He's already said that 
is his job. What are you looking for? He'll 
answer any specific question. But he's 
consistently testified what his job was. And you 
keep coming back and saying - asking the same 
questions again. 

He had daily contact or periodic contact 
with brand managers as part of his job.That was 
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(if his job. At least part of it. 

i2l BY MS. SAMUELS: 

Pl Q: During the period of the early '80s? 

[«! A: Yes. 

[S] MR. WILLIAMS: Yes. 

W BY MS. SAMUELS: 

P) Q: When you were doing the long-range 

pi 4- That was only one function of what I did, 
l«oj and tfcjy. was not for brand management. So my 
on contact with brand management was not about the 
(> 2 i lonysotsye forecast. It was on the other aspects of 
ns) myljob.yes. 

[i4j Q^DiAain vone from brand (narketing contact you 
[isj period -with quest)o^fc*fe^ut any of your 

[i«l rcsEarcn efr reports regarding|jlfcfonfc-range 


(is) A: No, flj&'am. In fact, I’m n^'^f dgn’t 
ha) belfUfe^iy were even aware%rnf*^ 


pi] MR. WILLIAMS: We re getti 
( 22 ) o'clock. Are you about done? 
pa) MS.^AWU.ELS: Yes, this is ] 
p*j place^lojto'p actuaJl^yid we 
psi tofnottbw mcrning at ejght o 



ID •p*P®|NESS: Okay. L 
( 2 i MRl^i^LlAMS: Let me ;ust)0 
Pi been significant discussio. 


' a good 
itinue again 


[41 Buiro : 
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(io) Let®9rjust ask you: If we jliiwfBin at 

(it] eight or if wc have more of Thursday open, 

(121 woul(^p@8i consider a later start time tomorrow? 

Its] MSt%AMUELS: Yeah.Thats - 

(i4] MR?||oJAMS: That would be more convenient 

[isj to du^^^ess. 

[is] MSfWAwHteLS: Thai’s fine. 

(i7) MR. WILLIAMS: So let me do this:Are you 
[isi going to be in contact with Mr, Shonka today? 

(ini MS. SAMUELS: Yes. 

[ 20 ] MR. WILLIAMS: We will set it up with him. 
pi] MR. FRANKEL: As long as wc understand the 
pa? time sequence. 

p3) MR. WILLIAMS: Of course.That’s fine. 
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